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  www.labwithleo.com

Transcript : Episode 87

(Quiet synthesizer music) [Pop captions up] 

Alex Lindsay: APPLE HAS A WHOLE NEW TAKE ON iMOVIE, AND WE'LL TALK ABOUT THE 
PROS AND CONS TODAY ON THE LAB WITH LEO LAPORTE. [Pop captions down] (Theme music 
playing) (Sound of dial-up modem) [MUSIC] [Pop captions up] 

Leo Laporte: HEY, HOW ARE YOU? GOOD TO SEE YOU! WELCOME! IT'S TIME FOR THE LAB. 
I'M LEO, AND THIS IS THE SHOW WHERE WE TALK ABOUT TECHNOLOGY, HOW IT WORKS, 
HOW YOU USE IT, HOW YOU GET THE MOST OUT OF IT AND HOW BRIGHT YELLOW KATE 
ABRAHAM IS. [Pop captions down] 

Leo Laporte: THAT'S WHAT WE TALK ABOUT ON THIS SHOW. 

Kate Abraham: WITH MATCHING SHOES. 

Leo Laporte: OH, LOOK! 

Kate Abraham: CHECK IT OUT! 

Leo Laporte: ACCENTING JUST A LITTLE BIT. DID YOU GET THOSE FROM BECKHAM? 

Kate Abraham: FROM BECKHAM? 

Leo Laporte: YEAH. 

Kate Abraham: (Unclear) SIGNED? 

Leo Laporte: YEAH, THOSE ARE COOL. THOSE ARE VERY COOL. I LIKE THEM. IT'S GOOD TO 
SEE YOU. 

Kate Abraham: YOU TOO. 

Leo Laporte: EPISODE 87. 

Kate Abraham: MM-HMM. 

Leo Laporte: 87. AND WE HAVE SOME GREAT CALLERS, SOME GREAT GUESTS. THIS IS 
GONNA BE GREAT! SO COMING UP, YOU SAW ALEX LINDSAY. 

Kate Abraham: YEAH. 

Leo Laporte: iMOVIE, YOU KNOW, THERE'S BEEN A LOT OF CONTROVERSY OVER THIS. 
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THIS IS THE NEW iLIFE '08 -- 

Kate Abraham: OKAY. 

Leo Laporte: AND APPLE'S REALLY CHANGED iMOVIE. IT'S A NEW PROGRAM. THEY 
SHOULD'VE CHANGED THE NAME BECAUSE THERE'S THINGS MISSING, BUT THERE'S ALSO 
SOME NEW STUFF THAT'S PRETTY GOOD, SO ALEX WILL GIVE US A TOUR, AND HE'S 
ACTUALLY MAKING A MUSIC VIDEO FOR US. [Pop captions up] 

Kate Abraham: COOL. 

Leo Laporte: YES, YOU'RE IN IT, AS A MATTER OF FACT. 

Kate Abraham: HE'S BEEN DOING IT ALL DAY, HASN'T HE? 

Leo Laporte: HE HAS. HE'S BEEN WORKING VERY HARD. YEAH, HE'S GOT A LITTLE
CAMERA. [Pop captions down] 

Leo Laporte: DIANNE CYR IS HERE. SHE'S GONNA TALK ABOUT -- THIS IS ACTUALLY AN 
INTERESTING SUBJECT -- CREATING CULTURALLY SENSITIVE WEBSITES. YOU DON'T 
WANT TO BE INSENSITIVE. OUR FACEBOOK APP OF THE DAY, SEAN'S SHINIES AND 
JOSHUA PAUL, SETTING UP YOUR OWN WEB SERVER AT HOME. 

Kate Abraham: AT HOME. 

Leo Laporte: AT HOME. EVERYONE SHOULD HAVE ONE, EVERYONE SHOULD HAVE ONE! 
BUT THIS SHOW IS ALL ABOUT THE CALLERS, YOUR QUESTIONS. THAT'S HOW WE STAY 
HONEST. WE ANSWER THE THINGS THAT PEOPLE WANT TO KNOW, AND YOU'VE LINED UP 
SOME GOODIES, I KNOW. 

Kate Abraham: I'VE LINED UP SOME GREAT CALLERS. I HAVE ACTUALLY A BIT OF A RETRO
CALLER HERE. 

Leo Laporte: A RETRO CALLER? 

Kate Abraham: THIS IS CHRIS FROM HALLAM IN VICTORIA. 

Leo Laporte: HE'S TOO YOUNG TO BE RETRO. 

Kate Abraham: HE IS THE FIRST CALLER FROM AUSTRALIA I EVER BOOKED BACK IN 
MARCH. 

Leo Laporte: OH, THAT'S NEAT! CHRIS FROM HALLAM, I REMEMBER HIM! 

Kate Abraham: YEAH! 

Leo Laporte: I DO REMEMBER THAT. 

Kate Abraham: HIS MOM KEPT POPPING IN THE BACKGROUND. 
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Leo Laporte: YEAH! HEY, CHRIS, HOW ARE YOU? 

Chris:  GOOD. [Pop captions up] 

Leo Laporte: GOOD TO TALK TO YOU AGAIN. HOW'S YOUR MOM? 

Chris:  GOOD. (Chuckling) 

Leo Laporte: (Laughing) HE'S LAUGHIN'. WELL, WELCOME BACK TO THE LAB. [Pop captions 
down] 

Leo Laporte: NOW, THE LAST TIME WE TALKED, I DON'T REMEMBER WHAT IT WAS WE 
TALKED ABOUT, BUT DID I HELP YOU AT ALL IN ANY WAY?  

Chris:  UH, YEAH, NO, I FIGURED OUT THE PROBLEM WAS WITH THE CD. IT WAS WHEN I 
COULDN'T GET MUSIC ON MY MOBILE. 

Leo Laporte: YEAH, THAT'S RIGHT. I REMEMBER THAT. SO YOU FOUND A WAY TO DO 
THAT. 

Chris:  YES. 

Leo Laporte: OH, GOOD. I'M GLAD TO HEAR THAT. WELL, WHAT CAN I HELP YOU WITH THIS
TIME? 

Chris:  IN EPISODE 43, I THINK IT WAS, THERE WAS A GUY NAMED JOHN CHOW, AND HE 
WAS TALKING ABOUT HOW HE -- 

Leo Laporte: OH, YEAH. 

Chris:  EARNED MONEY FROM HIS BLOG. 

Leo Laporte: YES, johnchow.com. HE'S QUITE THE CHARACTER. I MEAN HE MAKES, HE SAYS, 
$11,000 A MONTH ON HIS BLOG, johnchow.com. AND, OF COURSE, THE FOCUS OF HIS BLOG IS 
HOW TO MAKE MONEY ONLINE, SO I WOULD GUESS HE WOULD SAY THAT, BUT HE'S GOT 
SOME VERY GOOD ADVICE ON HOW TO DO THAT. SO DO YOU WANT TO BE THE NEXT 
JOHN CHOW? 

Chris:  YEAH, EXCEPT AUSTRALIAN -- 

Leo Laporte: YOU WANT TO BE THE AUSTRALIAN JOHN CHOW, AND YOU WANT TO DRIVE 
ONE OF THESE BRIGHT BLUE FERRARIS, HUH? SO WHAT'S YOUR SITE, CHRIS? 

Chris:  christheferal.com. 

Leo Laporte: christheferal.com. ARE YOU A WILD MAN? (Keys clacking) 

Chris:  UH... I DON'T KNOW. 
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Leo Laporte: YOU CALL YOURSELF AUSSIE FERAL, RIGHT? 

Chris:  SORRY? 

Leo Laporte: AUSSIE FERAL, THAT'S IT, THE AUSSIE FERAL BLOG. 

Chris:  THAT'S THE OLD ONE. 

Leo Laporte: OH, BUT SO YOU'RE GONNA CHANGE THIS OR -- 

Chris:  YEAH, IT'S NOW christheferal.com. 

Leo Laporte: OKAY, BUT IT STILL GOES TO AUSSIE FERAL BLOG. 

Chris:  YEAH. 

Leo Laporte: SO YOU DO A LOT -- I ACTUALLY LIKE WHAT YOU DO. YOU DO A LOT OF
TUTORIALS ON HERE, RIGHT? 

Chris:  YEAH, I'M ACTUALLY MOVING THE TUTORIALS TO ANOTHER WEBSITE. 

Leo Laporte: LOOK AT ALL OF THIS! HOW MANY POSTS DO YOU HAVE ON HERE? 

Chris:  I DON'T KNOW. ABOUT 100 UP THERE. 

Leo Laporte: VERY GOOD. I LIKE THIS. AND YOU SAY, I MEAN AS WOULD ANYBODY, WHY 
DON'T YOU -- WHY DON'T WE -- "YOU KNOW, I'M PUBLISHING ALL THIS CONTENT. WHY
CAN'T I -- I SHOULD BE ABLE TO MAKE SOME MONEY ON THIS, RIGHT?" I DO REALLY LIKE
THIS SITE. DO YOU HAVE ANY ADS ON HERE YET AT ALL? 

Chris:  I TOOK THEM OFF. 

Leo Laporte: YOU TOOK THEM OFF? 

Chris:  I HAVE A COUPLE OF SPONSORED POSTS, BUT I DON'T GET MUCH MONEY FROM 
THEM, SO... 

Leo Laporte: I NOTICE YOU HAVE A LITTLE BUTTON HERE THAT SAYS "ADVERTISING 
QUERIES." SO YOU'RE THINKING YOU'RE GONNA PROBABLY SELL ADS YOURSELF? 

Chris:  YES. 

Leo Laporte: INTERESTING. [Pop captions up] 

Chris:  BUT THE REASON WHY I'M NOT GETTING A LOT OF MONEY FROM DOING REVIEWS 
AND THAT IS BECAUSE I DON'T HAVE HIGH PAGE RANK. 

Leo Laporte: YEAH, IT ALL COMES DOWN TO TRAFFIC, DOESN'T IT? 
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Chris:  YES. 

Leo Laporte: YOU'VE GOTTA GET PEOPLE FINDING YOUR SITE. YOU'VE GOTTA GET A HIGH 
PAGE RANK, AND THE HIGH PAGE RANK COMES ONLY WHEN OTHERS LINK TO YOU, AND 
JOHN CHOW DOES TALK A LITTLE BIT ABOUT THIS. AND, YOU KNOW, ONE OF THE 
REASONS IT'S UNFAIR TO SAY HOW MUCH MONEY JOHN CHOW MAKES ON HIS SITE IS 
BECAUSE, YEAH, HE MAKES $11,000 BECAUSE HE HAS A LOT OF VISITORS. 

Chris:  YES. 

Leo Laporte: AND YOU'VE GOTTA HAVE THE TRAFFIC BEFORE ANYBODY'S GONNA PAY 
YOU FOR AN AD. IN FACT, IF I SHOW YOU HOW GOOGLE ADSENSE WORKS, YOU'LL SEE 
THAT IT'S VERY CLOSELY TIED TO THE NUMBER OF PEOPLE WHO VISIT YOUR SITE. [Pop
captions down] (Keys clacking) 

Leo Laporte: YOU KNOW, YOU BASICALLY GET PAID PER CLICK, SO IF YOU DON'T HAVE A 
LOT OF VISITORS, YOU WON'T HAVE A LOT OF CLICKS, EVEN IF YOU HAVE A HIGH 
CLICK-THROUGH RATE, AND IF YOU DON'T HAVE A LOT OF CLICKS, YOU WON'T MAKE A 
LOT OF MONEY. I MEAN I WOULD START WITH -- DID YOU TRY GOOGLE ADSENSE? 

Chris:  YEAH, I ONLY GOT LIKE A DOLLAR FROM THEM. (Chuckles) 

Leo Laporte: YEAH, IT'S HARDLY WORTH IT. AGAIN, IT'S TIED VERY CLOSELY TO TRAFFIC, 
SO I THINK THAT I'M GONNA SHOW YOU -- LET'S LOOK AT, I MEAN LOOK AT MY GOOGLE
ADSENSE ACCOUNT HERE REAL QUICKLY. (Keys clacking) 

Leo Laporte: I'M KIND OF CURIOUS NOW HOW MUCH I'M MAKING THESE DAYS. IT'S NOT
VERY MUCH, AND I HAVE A LOT OF TRAFFIC, BUT YOU HAVE TO BE KIND OF 
AGGRESSIVE. [Pop captions up] 

Leo Laporte: THIS IS REALLY A NICE IDEA BECAUSE THE IDEA OF THESE GOOGLE ADS IS, 
FIRST OF ALL, THEY'RE TEXT ADS FOR THE MOST PART, ALTHOUGH THEY DO HAVE 
GRAPHIC ADS NOW, BUT THEY'RE VERY UNOBTRUSIVE. YOU'VE PROBABLY SEEN THEM 
BEFORE. TODAY I MADE $16. LET'S LOOK AT THE LAST FULL MONTH AND SEE HOW MUCH 
I MADE -- 780 BUCKS, AND THAT'S ON THREE DIFFERENT SITES. YOU'RE NOT GONNA GET 
RICH ON THAT, BUT I BET YOU'D BE HAPPY WITH 780 BUCKS, WOULDN'T YA? 

Chris:  UH... WELL, YEAH, NOW I'VE GOTTA SAVE UP FOR A MAC, SO... [Pop captions down] 

Leo Laporte: HOW MUCH MONEY DO YOU WANT TO MAKE A MONTH? 

Chris:  A COUPLE OF THOUSAND WOULD BE NICE. 

Leo Laporte: A COUPLE OF THOUSAND? (Fingers drumming on desk) 

Chris:  YES. 

Leo Laporte: IF YOU FIGURE OUT HOW, WILL YOU LET ME KNOW? 
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Chris:  (Laughing) 

Leo Laporte: IT'S REALLY ABOUT TRAFFIC, SO THE REAL KEY FOR YOU, CHRIS, IS JUST TO 
START GETTING MORE PEOPLE GOING TO YOUR SITE. AND YOU'RE RIGHT. SOME OF IT IS 
SEARCH ENGINE, BUT I THINK ULTIMATELY IT'S CONTENT. NOW, I LIKE YOUR CONTENT. I 
THINK YOU'RE DOING A GOOD JOB. HAVE YOU DONE SOME OUTREACH TO PEOPLE TO LET 
THEM KNOW THAT YOU'RE ON, ABOUT YOUR SITE AND STUFF? DO YOU GO TO OTHER
SITES AND SAY, "HEY, LET'S TRADE LINKS?" DO YOU GO TO CONFERENCES AND STUFF? IS 
HALLAM ANYWHERE NEAR THE BIG CITY? 

Chris:  I HAVEN'T REALLY DONE MUCH OF THAT YET. 

Leo Laporte: YEAH, I MEAN YOU'RE KIND OF YOUNG, LET'S FACE IT. AND A LOT OF -- YOU
KNOW, LOOK, A LOT OF GROWN-UPS ARE CHALLENGED BY THIS AS WELL. THIS IS A 
TRICKY, TOUGH THING TO DO, BUT I THINK GETTING OUT THERE, TELLING PEOPLE WHAT 
YOU'RE DOING, CONTINUING TO CREATE GOOD CONTENT. YOU CAN'T EXPECT THIS TO 
TURN AROUND INSTANTANEOUSLY. IT'S GONNA TAKE AWHILE. IT'S TAKEN ME 30 YEARS 
TO BUILD UP ENOUGH OF AN AUDIENCE TO MAKE $780 A MONTH. I THINK YOU'LL DO
BETTER, BUT YOU'VE GOTTA START REALLY FOCUSSING ON IT. SO RIGHT NOW WHAT I 
WOULD DO, CHRIS, IS WORRY LESS ABOUT, YOU KNOW, "HOW DO I GET MY PAGE RANK 
UP," AND WORRY MORE ABOUT PUTTING GOOD CONTENT OUT EACH AND EVERY DAY 
AND THEN PROMOTE IT. LET PEOPLE KNOW THAT YOU'RE DOING IT. THE MORE PEOPLE 
WHO KNOW ABOUT IT, THE BETTER YOUR CONTENT, THE MORE THEY'LL COME BACK 
AND THE MORE LIKELY YOU'LL START MAKING MONEY, BUT IT HAS TO START WITH THE 
CONTENT, OKAY? SO DON'T GET IT TURNED UPSIDE DOWN. I KNOW YOU WANT TO MAKE 
MONEY, BUT START WITH THE CONTENT. DO SOMETHING YOU LOVE SO MUCH THAT 
YOU'RE GONNA DO IT WHETHER YOU'RE MAKING MONEY OR NOT. IF YOU'RE DOING
THAT, I PROMISE YOU THE MONEY WILL FOLLOW, OKAY? 

Chris:  YES. 

Leo Laporte: KEEP UP THE GOOD WORK, CHRIS! IT'S GREAT TO TALK TO YOU AGAIN. STAY 
IN TOUCH. IT IS christheferal, F-E-R-A-L, DOT COM. [Pop captions up] 

Leo Laporte: NOW, IN JUST A BIT, WE'RE GONNA ADDRESS A REAL CONTROVERSY 
BREWING IN THE MACINTOSH COMMUNITY. APPLE CHANGED ONE OF THEIR MOST 
POPULAR PROGRAMS, iMOVIE. DID THEY CHANGE IT FOR THE BETTER OR THE WORSE? 
ALEX LINDSAY WILL SHOW US THE PROS AND CONS WHEN THE LAB WITH LEO 
CONTINUES. (Lively techno music) [Pop captions down] COMMERCIAL (Theme music playing) 

Leo Laporte: WELCOME BACK TO THE LAB WITH LEO. TO UNDERSCORE MY ADVICE TO 
OUR LAST CALLER, CHRIS FROM HALLAM, ABOUT REALLY JUST FOCUSSING ON CONTENT 
AND LESS ON TRYING TO GET YOURSELF UP ON GOOGLE, I WAS JUST SEARCHING FOR 
JOHN CHOW, WHO WE HAD ON AND WHO HE WANTS TO EMULATE, WHO CLAIMS TO BE 
MAKING $11,000 A MONTH ON HIS BLOG, AND HE'S BEEN DELISTED BY GOOGLE OR 
ACTUALLY DOWN-RANKED. IF YOU SEARCH ON JOHN CHOW NOW, YOU DON'T FIND HIS 
PAGE UNTIL THE SEVENTH PAGE OF THE SEARCHES, AND MOST OF THE OTHER PAGES 
ARE WHY JOHN CHOW'S NO LONGER ON GOOGLE. SO, HA, NOT SO GOOD FOR JOHN CHOW, 
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AND THAT'S EXACTLY THE RISK YOU RUN IF YOU START FOCUSSING ON THE WRONG
THING, IF YOU'RE FOCUSSING ON GETTING BETTER GOOGLE RANKINGS INSTEAD OF JUST 
MAKING A BETTER PAGE, GETTING THE WORD OUT, YOU KNOW, DOING THE RIGHT 
STUFF. THAT'S THE BEST WAY TO GET IT OUT THERE. DON'T WORRY SO MUCH ABOUT 
WHERE YOU RANK. ALEX LINDSAY IS HERE. HE RANKS HIGH WITH US. HE'S THE HEAD 
HONCHO OVER AT pixelcorps.com AND DOES A BUNCH OF PODCASTS, INCLUDING 
"MACBREAK" AND "MACBREAK WEEKLY" WITH ME, AND HE AL SO IS AN EXPERT ON 
MACINTOSH SOFTWARE. YOU RAN OUT AND BOUGHT iLIFE '08 AS SOON AS IT WAS 
ANNOUNCED. 

Alex Lindsay: (Laughing) 

Leo Laporte: YOU WASTED NO TIME. [Pop captions up] 

Alex Lindsay: YEAH, I WENT RIGHT OUT AND STARTED PLAYING WITH IT. 

Leo Laporte: AND, YOU KNOW, WE'VE LOOKED AT A LOT OF THE APPLICATIONS AND 
TALKED ABOUT IT, BUT THERE'S ONE THAT'S VERY CONTROVERSIAL. MOST OF THEM ARE 
THE SAME AND A LITTLE BIT BETTER, BUT THEY REWROTE iMOVIE FROM SCRATCH. [Pop
captions down] 

Leo Laporte: IT'S A DIFFERENT PROGRAM. 

Alex Lindsay: COMPLETELY. WHAT HAPPENED WAS -- EVIDENTLY THE STORY IS THAT ONE
OF THE VIDEO ENGINEERS FROM APPLE WENT OUT -- [Pop captions up] 

Alex Lindsay: HE WENT ON A DIVING TRIP, CAME BACK AND WANTED TO THROW 
TOGETHER A MOVIE IN A HALF AN HOUR, AND WHEN HE GOT BACK, HE COULDN'T DO IT 
IN THE CURRENT iMOVIE, AND SO HE SAID, "YOU KNOW, WHAT WE'RE DOING IS ALL
WRONG; WE SHOULD GO DESIGN SOMETHING THAT YOU CAN JUST SLAM, SLAM, SLAM, 
SLAM, SLAM, PUT EVERYTHING TOGETHER REALLY QUICKLY." [Pop captions down] 

Alex Lindsay: AND THEY WROTE THE CODE FROM THE GROUND UP TO DO THAT. 

Leo Laporte: NOW, WE SHOULD POINT OUT THAT APPLE PUBLISHES AND PROBABLY 
MAKES A LOT OF MONEY ON VERY HIGH-END VIDEO EDITING TOOLS, FINAL CUT PRO AND 
FINAL CUT EXPRESS, AND IT MAY BE THAT THEY ALSO DON'T WANT iMOVIE TO BE TOO 
CLOSE TO THOSE PRODUCTS. 

Alex Lindsay: YOU KNOW, I DON'T THINK THAT'S PROBABLY THE MOTIVE. I THINK THAT 
REALLY THE MOTIVE -- 

Leo Laporte: THEY WANT AN EASY-TO-USE PROGRAM. 

Alex Lindsay: THEY WANT TO MAKE IT AS EASY AS POSSIBLE. NOW, IF IT WAS ME, I 
WOULD'VE CALLED THIS "HOME MOVIE." 

Leo Laporte: CHANGE THE NAME BECAUSE IT'S NOT THE SAME. 
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Alex Lindsay: IT'S NOT THE SAME. IT HAS A LOT OF ADDED FUNCTIONALITY, BUT IT ALSO 
HAS A LOT OF LESS FUNCTIONALITY. THERE'S A COUPLE THINGS. THERE'S NO THEMES. 
THERE'S VERY LITTLE CONTROL OVER THE AUDIO, SO YOU CAN'T FADE THINGS IN AND 
OUT REALLY EASILY. 

Leo Laporte: YOU USED TO BE ABLE TO DO THAT. 

Alex Lindsay: THERE'S NO REAL TRACKS THE WAY AN EDITOR WOULD NORMALLY -- 

Leo Laporte: A TIMELINE YOU MEAN? 

Alex Lindsay: YEAH, THERE'S NO TIME, THERE'S NO BIG TIMELINE LIKE YOU'D NORMALLY 
SEE, AT LEAST THE ONE THAT I COULD FIND. 

Leo Laporte: IN OTHER WORDS, THEY'VE CREATED A NEW USER INTERFACE FOR VIDEO 
EDITING. 

Alex Lindsay: EXACTLY. 

Leo Laporte: BECAUSE EVERY OTHER PROGRAM HAS A TIMELINE. 

Alex Lindsay: AND A LOT OF THE CURRENT iMOVIE FOLKS ARE A LITTLE TWISTED. 

Leo Laporte: WELL, AS WOULD BE NATURAL. NOW, I UNDERSTAND YOU CAN STILL 
DOWNLOAD THE OLD iMOVIE IF YOU HAVE iLIFE '08. 

Alex Lindsay: IF YOU'VE GOTTEN THE NEW iLIFE '08, YOU CAN DOWNLOAD THE OLD 
iMOVIE. IT ALSO -- ONE OF THE INTERESTING THINGS IS MOST OF THE TIME WHEN YOU
DO AN INSTALL OF iLIFE, IT TAKES OUT ALL YOUR OLD APPS, THROWS THEM AWAY, PUTS
THE NEW ONES IN -- 

Leo Laporte: RIGHT. 

Alex Lindsay: AND SETS IT ALL UP. WITH THIS ONE, IT DOES THAT WITH ALL THE OTHER 
APPS EXCEPT FOR iMOVIE, SO IT LEAVES -- 

Leo Laporte: KIND OF AN ACKNOWLEDGMENT THAT THEY HAVE CHANGED THINGS AND 
YOU MIGHT WANT THE OLD iMOVIE, AT LEAST FOR THE TRANSITIONAL PERIOD. WELL, 
LET'S -- ALL RIGHT, LET'S -- KEEPING THAT IN MIND, LET'S, WITH AN OPEN MIND, LOOK AT
THE NEW iMOVIE AND SEE HOW IT WORKS. 

Alex Lindsay: ONE OF THE THINGS THAT -- SO I STARTED KIND OF -- [Pop captions up] 

Alex Lindsay: I WAS WANDERING AROUND THE SET TODAY. 

Leo Laporte: YOU SHOT SOME VIDEO. 

Alex Lindsay: AND I SHOT SOME VIDEO. AND SO ONE OF THE THINGS THAT YOU HAVE 
HERE IS WHEN YOU DIGITIZE, YOU'LL SEE YOU HAVE EVENTS. [Pop captions down] 
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Alex Lindsay: NOW, THIS IS VERY SIMILAR TO WHAT THEY'RE DOING IN iPHOTO, WHERE 
THEY'LL -- EVERY TIME YOU DIGITIZE, IT SAYS -- NOW MINE SAYS "NEW EVENT" BECAUSE
I FORGOT TO NAME IT, BUT THE FIRST ONE THAT I STARTED PLAYING WITH WAS "THE 
LAB WITH LEO." 

Leo Laporte: RIGHT. 

Alex Lindsay: SO EVERY NEW CLIP GOES INTO A FOLDER THAT'S CONNECTED TO "THE LAB 
WITH LEO" SO IT'S EASIER FOR ME TO KEEP TRACK OF WHERE EVERYTHING IS.
OBVIOUSLY THE COOLEST THING THAT THEY'RE DOING -- AND I HAVEN'T REALLY 
PLAYED WITH IT THAT MUCH IN iPHOTO YET, BUT THE COOLEST THING THEY'RE DOING IS 
THE SKIMMING. 

Leo Laporte: THAT MEANS THIS STUFF IS LIVE EVEN WHEN IT'S JUST A PREVIEW 
THUMBNAIL. 

Alex Lindsay: YEAH, IF YOU LOOK AT WHAT'S HAPPENING HERE, I'M JUST ROLLING OVER 
THE CLIPS, AND WHAT I'M ABLE TO SEE IS REALLY NOT ONLY DO I GET THIS KIND OF 
PREVIEW OF WHAT'S GOING ON IN THE CLIPS -- 

Leo Laporte: BUT EVEN IN THE LITTLE THUMBNAIL YOU -- 

Alex Lindsay: IN THE LITTLE THUMBNAILS, I CAN SEE EVERYTHING THAT'S GOING ON AND 
FIGURE IT OUT. NOW, IF I DECIDE THERE'S SOME PART THAT I LIKE, YOU KNOW, I CAN GO 
IN HERE AND GO, "YOU KNOW, I REALLY LIKE THAT RIGHT THERE." I CAN JUST CLICK
AND DRAG. 

Leo Laporte: DO YOU SEE WHAT HE'S DOING NOW? THIS IS IN THE THUMBNAILS, IN THE 
LITTLE PART, AND YOU'RE ACTUALLY DRAGGING ACROSS CLIPS. 

Alex Lindsay: OH, THIS IS ACTUALLY ONE LONGER CLIP. 

Leo Laporte: OH, THAT'S ONE CLIP, OKAY. 

Alex Lindsay: SO I GRABBED IT HERE, AND THEN I CAN JUST DRAG IT IN HERE AND, SAY, 
YOU KNOW, I CAN DRAG IT SOMEWHERE -- 

Leo Laporte: SO THE GREEN PART IS THE FINISHED VIDEO? UP ABOVE? 

Alex Lindsay: YEAH, UP ABOVE. AND SO WHAT I CAN DO HERE -- 

Leo Laporte: BLUE, GRAY, WHATEVER THAT IS. 

Alex Lindsay: IS I CAN DRAG IT AND DECIDE, YOU KNOW, I REALLY WANT IT TO -- LET'S
SEE. I'LL GO DOWN HERE. I'D REALLY LIKE IT TO CUT RIGHT -- 

Leo Laporte: OH, YOU CAN PUT IT IN THE MIDDLE OF CLIPS. 
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Alex Lindsay: YEAH, I CAN JUST GO LIKE THIS AND JUST GO, "YOU KNOW, I REALLY WANT 
IT TO BE THERE." 

Leo Laporte: OH, WOW. 

Alex Lindsay: AND NOW LET'S CUT THAT CLIP AND PUT IT IN THE MIDDLE. 

Leo Laporte: OH, THAT IS KIND OF MORE NATURAL, ISN'T IT? 

Alex Lindsay: YEAH, YEAH, SO IT'S -- IT IS. THE HARD PART IS IS THAT WHEN YOU'RE -- IF
YOU'RE TRYING TO EDIT THIS TO ANYTHING SPECIFIC -- 

Leo Laporte: LIKE MUSIC. 

Alex Lindsay: LIKE MUSIC. NOW, IF I WANT TO TRIM THIS, FOR INSTANCE, I CAN 
DOUBLE-CLICK OR NOT DOUBLE-CLICK ON IT, BUT I CAN CLICK ON IT, AND I CAN CLICK 
THIS LITTLE TIME, AND I CAN REALLY DECIDE WHAT PART OF THE CLIP I REALLY 
WANTED. 

Leo Laporte: TRIMMING IT MEANS TAKING OUT THE EXCESS AND JUST FINDING THE -- 

Alex Lindsay: AND JUST GETTING JUST THE PART THAT I WANT. SO I CAN FINE-TUNE IT IN 
A SEPARATE WINDOW AND THEN SAY "DONE," BUT WHAT'S HARD IS IF YOU WANT TO 
MAKE A MUSIC VIDEO, AND YOU WANT THINGS TO HIT, YOU KNOW, ONE AFTER 
ANOTHER, AFTER ANOTHER, YOU REALLY HAVE A HARD TIME, YOU KNOW, WORKING 
THOSE EDITS OUT. IN THE OLD iMOVIE, YOU COULD. 

Leo Laporte: THIS IS SOMETHING THEY CONSIDER FANCIER, AND YOU WOULD PROBABLY
GO TO A FANCIER PROGRAM. THIS IS MORE FOR JUST TAKING A BUNCH OF CLIPS FROM 
YOUR TRIP TO ITALY AND MUSHING THEM TOGETHER. CAN YOU PUT MUSIC BEHIND IT? 

Alex Lindsay: YEAH, YOU CAN. SO I CAN GO INTO MY iTUNES LIBRARY. THIS IS 
SOMETHING THAT WAS FROM GARAGEBAND, AND I CAN JUST SIMPLY DRAG IT IN HERE 
AND SAY, YOU KNOW, I WANT TO ADD IT RIGHT AT THE BEGINNING. 

Leo Laporte: BUT YOU DON'T SEE A SOUNDTRACK TRACK. 

Alex Lindsay: YOU'LL SEE IT HERE. HOLD ON. LET ME -- IF I DRAG IT CORRECTLY HERE,
YOU'LL SEE IT. SO IF I DRAG IT UP HERE, YOU'LL SEE THERE IT IS, AND I CAN PULL IT TO
THE BEGINNING HERE, AND SO I HAVE IT HERE, AND SO NOW I HAVE A LITTLE, YOU 
KNOW, SOUNDTRACK HERE. 

Leo Laporte: OKAY. 

Alex Lindsay: AND IF I -- YOU KNOW, IF I'M PLAYING IT HERE, I CAN -- LET'S SEE HERE.
OOPS, THAT'S GONNA -- THERE WE GO. (Background music begins playing) 

Alex Lindsay: YOU KNOW, THAT'S NOT GONNA REALLY TIME, YOU KNOW, TIME QUITE 
RIGHT. 
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Leo Laporte: BECAUSE YOU CAN'T TIME IT QUITE RIGHT. 

Alex Lindsay: WELL, THAT'S THE ISSUE, AND SO -- [MUSIC] 

Leo Laporte: IT'S ACTUALLY WORKING PRETTY WELL. (Laughing) 

Alex Lindsay: ACTUALLY, WELL, THIS IS THE MUSIC. THE MUSIC THAT -- THIS IS ONE OF
THE iMOVIE OR GARAGEBAND KIND OF UNDER -- 

Leo Laporte: IT'S DESIGNED FOR THIS KIND OF THING. [MUSIC] BUT IF YOU WERE TRYING
TO HIT THOSE BEATS, YOU WOULDN'T BE ABLE TO REALLY EASILY DO THAT. 

Alex Lindsay: YOU COULD, BUT, YEAH, YOU'D BE DEFINITELY WRESTLING WITH IT. 

Leo Laporte: DOES IT STILL HAVE TRANSITIONS, TITLES, ALL OF THOSE THINGS? 

Alex Lindsay: IT HAS TITLES, IT HAS TRANSITIONS. SO YOU HAVE THEM OVER HERE. SO WE 
HAVE -- YOU KNOW, WE CAN ADD SOME TITLES HERE IF WE WANT TO. SO I CAN DRAG --
(Both talking at once) 

Alex Lindsay: I WANT IT TO BE RIGHT HERE. 

Leo Laporte: IT USED TO HAVE MORE TITLES, BUT -- 

Alex Lindsay: IT HAD MORE TITLES. IT HAS -- 

Leo Laporte: IS THAT REALTIME RENDERING? IS IT DOING VERY FAST RENDERING? 

Alex Lindsay: IT'S DOING REALTIME RENDERING. IT'S TAKING ADVANTAGE -- ONE OF THE
THINGS A LOT OF THIS FEELS LIKE, IT FEELS A LITTLE LIKE MOTION. YOU KNOW, THEY'RE 
DEFINITELY TAKING ADVANTAGE OF -- (Both talking at once) 

Alex Lindsay: IT DOESN'T HAVE ANY EFFECTS, SO A LOT OF THE OLD SPECIAL EFFECTS, 
THE THIRD PARTY FILTERS, NONE OF THAT WORKS WITH THE NEW ONE. 

Leo Laporte: HMM... 

Alex Lindsay: AND THAT IS GONNA BE -- YOU KNOW, AS I SAID, SOME PEOPLE ARE GONNA
BE FRUSTRATED. THEY'RE GONNA FEEL LIKE THEY NEED TO USE THE OLD ONE, AND I 
THINK THAT THE PEOPLE WHO ARE DIGGING DEEPLY INTO -- THAT USED iMOVIE FOR
WAY MORE THAN IT WAS EVER DESIGNED FOR -- 

Leo Laporte: THEY SHOULD GO TO FINAL CUT, HUH? 

Alex Lindsay: WELL, THEY'LL EITHER CONTINUE TO USE iMOVIE HD -- 

Leo Laporte: RIGHT. 
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Alex Lindsay: OR THEY'LL GO TO FINAL CUT EXPRESS, WHICH IS ABOUT 300 BUCKS. 

Leo Laporte: OH. 

Alex Lindsay: THIS IS REALLY FOR SOMEONE WHO JUST WANTS TO SLAM THINGS 
TOGETHER, AND I CAN SEE MYSELF, IF I WANT TO JUST THROW SOMETHING TOGETHER 
REALLY, REALLY FAST, IT IS FASTER. IT'S FASTER. 

Leo Laporte: THERE'S SOME INTERESTING ADDITIONAL FEATURES. YOU CAN UPLOAD 
DIRECTLY TO YOUTUBE. 

Alex Lindsay: IT IS. 

Leo Laporte: WHICH IS KIND OF A SURPRISE. OR TO A WEB GALLERY. SO FOR QUICK 
UPLOADING TO SOMETHING LIKE A YOUTUBE ACCOUNT -- THIS IS DESIGNED FOR
BANGING STUFF OUT, IT SOUNDS LIKE. 

Alex Lindsay: ONE OF THE THINGS THAT'S REALLY INTERESTING HERE ALSO IS YOU'LL SEE 
"EXPORT TO FINAL CUT XML." 

Leo Laporte: OH. 

Alex Lindsay: SO WHAT THAT'S GONNA DO IS LET YOU -- YOU COULD ROUGH SOMETHING
OUT -- 

Leo Laporte: YEAH. 

Alex Lindsay: AND THEN SEND IT OUT TO FINAL CUT -- 

Leo Laporte: AND FINISH IT UP. 

Alex Lindsay: AND FINISH IT UP THERE. SO THAT -- WHICH IS REALLY, REALLY USEFUL FOR
A PRODUCER OR FOR A REPORTER OR SOMEONE WHO DOESN'T HAVE ANY TECHNICAL 
BACKGROUND TO KIND OF GET IT CLOSE TO WHAT THEY WERE THINKING. 

Leo Laporte: iLIFE '08 COMES WITH ALL NEW MACS. IF YOU DON'T HAVE IT, IF YOU HAVE 
AN OLDER MAC, YOU CAN BUY IT FOR ABOUT 80 BUCKS? 

Alex Lindsay: IT'S LIKE 80 BUCKS FOR A SINGLE USER, 99 BUCKS FOR -- 

Leo Laporte: A FAMILY. 

Alex Lindsay: FOR A FAMILY PACK. 

Leo Laporte: THAT'S A GOOD DEAL. 

Alex Lindsay: MM-HMM. 

Leo Laporte: AT THE APPLE STORE OR ONLINE AS WELL. [Pop captions up] 
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Leo Laporte: ALEX LINDSAY'S AVAILABLE AT pixelcorps.com, A GREAT PLACE TO LEARN 
HOW TO USE HIGH-END PROGRAMS AND THEN GET WORK IN THE BUSINESS. IT'S REALLY 
KIND OF AMAZING. pixelcorps.com IS THE PLACE TO CHECK IT OUT. OUR DETAILS, OUR 
SHOW NOTES, ONLINE AT labwithleo.com. NOW LET'S TAKE A LOOK, A CLOSE-UP LOOK, AT 
SOMETHING YOU'D FIND AROUND THE LAB AND SEE IF YOU CAN FIGURE OUT WHAT IT IS.
[Pop captions down] 

Leo Laporte: WHAT THE TECH IS THAT? I DON'T KNOW. THINK ABOUT IT. WE'LL COME 
BACK A LITTLE LATER ON AND ZOOM OUT TO FIND OUT. STAY RIGHT HERE. (Mellow techno
music) COMMERCIAL (Lively techno music) 

Leo Laporte: WELCOME BACK TO THE LAB. LEO LAPORTE HERE. [Pop captions up] 

Leo Laporte: I'M THINKING THAT'S THE END OF A USB CABLE. I'D BE RIGHT. AH, I GOT 
THREE NOW I'VE GOTTEN SINCE WE STARTED DOING THIS 80 SHOWS AGO! [Pop captions
down] 

Leo Laporte: SEAN TAKES THOSE PICTURES WITH HIS CLOSE-UP MACRO LENS. AND YOU 
KNOW WHY? BECAUSE I'M THINKING. I'M USING MY NOGGIN NOW. I'M ZOOMING OUT 
WITHOUT ZOOMING OUT. YOU KNOW WHAT I'M SAYIN'? I'M SAYING, "IF I COULD BE
ANYTHING, WHAT WOULD I BE?" MAYBE NOT. LET'S GET ANOTHER CALL ON THE AIR. 
(Laughing) 

Kate Abraham: USING YOUR NOGGIN? 

Leo Laporte: I'M USING MY NOGGIN. 

Kate Abraham: USING MY NOGGIN. 

Leo Laporte: DO THEY SAY THAT IN THE U.K.? 

Kate Abraham: I HAVEN'T HEARD THAT FOR YEARS. 

Leo Laporte: YEAH, WELL... 

Kate Abraham: I'M USING MY NOGGIN. 

Leo Laporte: MY NOGGIN, MY NOGGIN. 

Kate Abraham: (Chuckling) NOW OUR NEXT CALLER IS -- (Tapping sound) 

Kate Abraham: GOOD SOUND EFFECT! 

Leo Laporte: THAT'S USING MY NOGGIN. 

Kate Abraham: WE HAVE PETER FROM SYDNEY IN NEW SOUTH WALES. 

Leo Laporte: HELLO, PETER! [Pop captions up] 
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Peter: GOOD MORNING! 

Leo Laporte: GOOD MORNING TO YOU, SIR. THANK YOU SO MUCH FOR GETTING UP WITH 
US. 

Peter: IT'S A PLEASURE. 

Leo Laporte: WHAT CAN I DO FOR YOU TODAY? 

Peter: WELL, I'M HAVING SOME PROBLEMS. I PICKED UP -- I BOUGHT MYSELF A NEW
LAPTOP LAST MONTH. 

Leo Laporte: GOOD. 

Peter: THOUGHT I'D MAKE THE BIG DIVE INTO VISTA. [Pop captions down] 

Leo Laporte: EXCELLENT! 

Peter: YES... 

Leo Laporte: (Laughing) YOU DON'T SOUND SO HAPPY. 

Peter: (Laughing) 

Leo Laporte: PETER, WHAT'S THE MATTER? 

Peter: IT'S GIVING ME SOME GRIEF EVEN THIS MORNING. THE WEBCAM WON'T WORK 
TODAY. 

Leo Laporte: OH, YOU KNOW, THAT'S COMMON. WITH A NEW OPERATING SYSTEM, 
THERE'S ALWAYS LITTLE HARDWARE INCOMPATIBILITIES. NOTHING TO WORRY ABOUT. 
IT'LL ALL WORK SOMEDAY. 

Peter: INDEED. ACTUALLY, THE PROBLEM I HAVE, THAT I RANG FOR, IS IN RELATION TO 
HYPERTERMINAL. 

Leo Laporte: AH, YES. 

Peter: WHICH I USED TO USE OCCASIONALLY. 

Leo Laporte: RIGHT. 

Peter: BUT THEY'VE NOW DROPPED IT OUT. 

Leo Laporte: THEY HAVE. WELL, THEY FIGURED -- I DON'T KNOW WHAT THEY FIGURED.
YOU'RE NOT USING IT AS A DIAL-UP TERMINAL EMULATOR, ARE YOU? 

Peter: YEAH, I AM. 
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Leo Laporte: REALLY? I THINK THAT'S WHAT -- [Pop captions up] 

Peter: I LOOK AFTER SOME UNIX MACHINES, AND I'VE USED IT PROBABLY A COUPLE OF 
TIMES A MONTH. 

Leo Laporte: INTERESTING. AND YOU'RE NOT USING IT AS A TELNET CLIENT. YOU'RE 
USING IT ACTUALLY TO DIAL IN. 

Peter: YEAH, I NEED IT TO ACTUALLY DIAL, SO I'M DIALING UP, YEAH, DIALING UP --
(Unclear) A DIAL-UP MODEM AT THE OTHER END. [Pop captions down] 

Leo Laporte: RIGHT. WELL, THERE IS GOOD NEWS FOR YOU. HYPERTERMINAL WAS 
ACTUALLY NOT MADE BY MICROSOFT. THEY LICENSED IT FROM A COMPANY CALLED 
HILGRAEVE -- IN FACT, IF YOU LOOK IN THE "ABOUT," YOU'LL SEE H-I-L-G-R-A-E-V-E, AND
IF YOU GO TO hilgraeve.com, YOU'LL SEE THAT THEY STILL OFFER HYPERTERMINAL FOR 
FREE! 

Peter: OH, OKAY. 

Leo Laporte: YEAH, ISN'T THAT NICE? YOU CAN DOWNLOAD IT. [Pop captions up] 

Leo Laporte: IT'S ACTUALLY MORE UP-TO-DATE THAN THE ONE YOU WERE USING. I THINK 
THEY CALL IT "HYPERTERMINAL PERSONAL," SOMETHING LIKE THAT, BUT -- OR
"HYPERACCESS." MAYBE THAT'S WHAT THEY CALL IT, "HYPERACCESS PRIVATE." 
"HYPERTERMINAL PRIVATE EDITION" IS WHAT THEY CALL IT. IT IS -- HYPERTERMINAL
WAS THE KIND OF FREE VERSION OF HYPERACCESS, WHICH THEY SELL STILL AS A 
FULL-FEATURED PRODUCT, AND I THINK THAT THEY STILL FIGURE THEY'D LIKE PEOPLE 
TO KNOW ABOUT HYPERACCESS, SO THEY OFFER HYPERTERMINAL FREE EDITION FOR 
PERSONAL USE AND THEN MAYBE GET YOU TO BUY THE FULL-FEATURED HYPERACCESS.
[Pop captions down] 

Leo Laporte: I'VE ACTUALLY USED HYPERACCESS. IT'S A PRETTY GOOD TERMINAL 
PROGRAM. SO THIS IS ABSOLUTELY FREE, AND YOU JUST GO TO hilgraeve.com, 
H-I-L-G-R-A-E-V-E.com, AND YOU CAN DOWNLOAD HYPERTERMINAL PE FOR YOUR
PERSONAL USE. OKAY? 

Peter: THANK YOU VERY MUCH. 

Leo Laporte: YEAH, I LIKE IT WHEN WE HAVE A QUICK AND EASY ANSWER LIKE THAT 
ONE, AND I THINK THAT ALL OF YOUR, YOU KNOW, DEFINITIONS WILL STILL WORK AND 
EVERYTHING, SO -- (Funky techno music) 

Peter: OKAY. 

Leo Laporte: YOU SHOULD BE RIGHT BACK TO WHERE YOU WERE. THANKS, PETER. I 
APPRECIATE THE CALL. 

Peter: THANK YOU VERY MUCH. 
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Leo Laporte: SEE? ANOTHER REASON NOT TO HATE VISTA... I THINK. MAYBE TO LIKE 
HILGRAEVE. ALL RIGHT, WE'RE GONNA TAKE A BREAK AND COME BACK WITH MORE OF 
YOUR CALLS IN A LITTLE BIT. OH, ACTUALLY DIANNE CYR'S COMING UP TO TALK ABOUT
SENSITIZING YOURSELF TO ONLINE, YOUR ONLINE COMMUNITY. BUT FIRST IT'S TIME FOR 
A JEWEL FROM YEWELL. 

Ryan Yewell: AND WE'RE IN WINDOWS, AND I'VE DONE SOMETHING NOT SO SMART HERE. 

Leo Laporte: OH, NO, NOT YOU! [Pop captions up] 

Ryan Yewell: AND IT HAPPENS A LOT. BUT I'VE TAKEN A FOLDER WITH A BUNCH OF FILES 
AND COPIED IT, AND THEN I'VE CHANGED SOME OF THE FILES IN ONE DIRECTORY AND 
NOT IN THE OTHER. [Pop captions down] 

Leo Laporte: OH, THEY'RE OUT OF SYNC! 

Ryan Yewell: I GOTTA GO THROUGH -- [Pop captions up] 

Ryan Yewell: I'M GONNA HAVE TO GO THROUGH LIKE 26 COPIES OF THESE FILES AND FIND 
OUT WHICH ONES ARE DIFFERENT OR... 

Leo Laporte: OR! 

Ryan Yewell: OR! 

Leo Laporte: OR! 

Ryan Yewell: I CAN USE WINMERGE. 

Leo Laporte: WINMERGE! 

Ryan Yewell: WINMERGE FOR WINDOWS, AND WHAT WINMERGE DOES IS IF I GO INTO 
HERE AND I GO "OPEN," AND I'VE ALREADY AHEAD OF TIME CHOSEN WHICH TWO FILE 
DIRECTORIES I WANT TO COMPARE -- [Pop captions down] 

Leo Laporte: YOU'RE GONNA COMPARE TWO DIRECTORIES. 

Ryan Yewell: I'M GONNA COMPARE THEM. SO I HIT "OKAY" HERE, AND YOU CAN SEE HERE 
IT SAYS ON THIS ONE "BOTH FILES ARE IDENTICAL; BOTH BINARY FILES ARE DIFFERENT." 
SO WE'VE GOT IDENTICAL AND DIFFERENT FILES. 

Leo Laporte: SO IT DOESN'T HAVE TO JUST BE TEXT FILES. IT CAN LOOK INTO ANY KIND OF 
FILE. 

Ryan Yewell: IT LOOKS AT BINARY FILES. IT LOOKS AT DIFFERENT TYPES OF FILES. 

Leo Laporte: WOW! 
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Ryan Yewell: SO YOU SEE A LITTLE STAR HERE. THIS MEANS THAT THAT FILE, COMPARING 
THE TWO, EVEN THOUGH IT'S THE SAME NAME, THEY'RE ACTUALLY DIFFERENT. 

Leo Laporte: UNBELIEVABLE! HOW DOES IT KNOW THAT? 

Ryan Yewell: (Sighs) THEY'RE COMPUTERS. 

Leo Laporte: MY MIND IS BLOWN. 

Ryan Yewell: IT HAS SOMETHING TO DO WITH COMPUTERS. 

Leo Laporte: (Laughing) 

Ryan Yewell: I DON'T KNOW. SO... 

Leo Laporte: THEY DO IT WITH SCIENCE. 

Ryan Yewell: THEY DO IT WITH SCIENCE AND ONES AND ZEROS. 

Leo Laporte: AND FOR FREE. 

Ryan Yewell: AND ABSOLUTELY FREE. [Pop captions up] 

Ryan Yewell: YOU GO TO labwithleo.com, YOU CHECK OUT "YEWELL'S JEWELS," YOU LOOK 
FOR "WINMERGE." 

Leo Laporte: AND 86 OTHER FINE PROGRAMS. 

Ryan Yewell: VERY FINE. 

Leo Laporte: ALL OF THEM FREE, THANKS TO OUR MAN, RYAN. [Pop captions down] 

Leo Laporte: THANK YOU, RYAN. 

Ryan Yewell: YOU'RE WELCOME. [Pop captions up] 

Leo Laporte: COMING UP -- IS YOUR WEBSITE CULTURALLY SENSITIVE? 

Ryan Yewell: UM... IF I WANT TO MAKE A LOT OF MONEY, IT BETTER BE. 

Leo Laporte: YOU'RE DARN TOOTIN'! THAT'S RIGHT. DIANNE CYR'S HERE. SHE'S GONNA
SHOW YOU HOW TO DO THAT. ALSO, WE'VE GOT MORE OF YOUR CALLS AND A LOT MORE 
FUN AHEAD WITH JOSHUA PAUL, HOW TO SET UP YOUR OWN WEB SERVER AT HOME. BUT 
FIRST, IT'S TIME FOR OUR QUICK QUIZ QUESTION OF THE DAY! WHAT'S THE CODE NAME 
FOR INTEL'S FIRST 45 NANOMETRE PROCESSOR? MAYBE WE SHOULD HAVE ASKED THEM 
WHAT A 45 NANOMETRE PROCESSOR IS BEFORE THAT. IS IT MEROM, PENRYN, NEHELEM 
OR ABRAHAM? I THINK HE'S THE PATRIARCH. WEREN'T THEY ALL HIS SONS? I DON'T 
KNOW. WE'LL FIND OUT WHEN THE LAB WITH LEO CONTINUES A LITTLE BIT LATER. (Funky 
techno music) [Pop captions down] COMMERCIAL (Theme music playing) 
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Leo Laporte: WELCOME BACK TO THE LAB. LEO LAPORTE HERE. DIANNE CYR IS A 
PROFESSOR OF BUSINESS BUT ALSO WITH A PSYCHOLOGICAL BENT AT SIMON FRASER 
UNIVERSITY. 

Dianne Cyr: THAT'S RIGHT, LEO. 

Leo Laporte: IT'S GOOD TO TALK TO YOU. THANKS FOR COMING IN. 

Dianne Cyr: THANK YOU. 

Leo Laporte: YOU DID A REALLY INTERESTING STUDY. YOU KNOW, THE WEB IS A GLOBAL 
PHENOMENON NOW, AND I THINK -- I'M AN AMERICAN. I THINK IN THE STATES WE'RE
VERY PROVINCIAL. CANADA MAY BE A LITTLE BIT LESS SO, BUT WE REALLY THINK IF
YOU'RE NOT AMERICAN, WHO CARES? BUT THE TRUTH IS, IT'S NOT THE CASE. WHEN YOU 
PUT A WEBSITE UP, IT'S SEEN BY PEOPLE ALL OVER THE WORLD, AND YOU'VE GOT TO BE 
VERY AWARE OF THAT, DON'T YOU? YOU DID A STUDY RECENTLY. 

Dianne Cyr: WELL, THAT'S RIGHT. [Pop captions up] 

Dianne Cyr: IN FACT, FOR ABOUT THE LAST FIVE YEARS, I'VE BEEN LEADING A RESEARCH 
PROJECT AT SIMON FRASER IN BUSINESS, AND IT'S BEEN ON THE WHOLE TOPIC OF HOW 
YOU DEVELOP TRUST AND SATISFACTION THROUGH WEBSITE DESIGN, LEADING TO 
LOYALTY OR E-LOYALTY. 

Leo Laporte: MM-HMM. 

Dianne Cyr: AND ONE OF THE UNIQUE PIECES ABOUT OUR RESEARCH IS THAT WE LOOK 
AT THIS TOPIC ACROSS DIFFERENT NATIONAL CULTURES, AND WE FOUND SOME VERY
INTERESTING FINDINGS THAT, IN FACT, IT'S REALLY CRITICAL TO SENSITIZE THE WEBSITE 
TO THE USER IN THAT PARTICULAR COUNTRY AND STATISTICALLY HAVE PROVEN THAT 
IF THAT HAPPENS, THEN, IN FACT, PEOPLE ARE MORE LOYAL, THEY'RE MORE LIKELY TO 
GO BACK TO THE WEBSITE TO REVISIT IT AGAIN, AND THERE IS A BUSINESS BOTTOM 
LINE TO THIS. [Pop captions down] 

Dianne Cyr: SOME OTHER RESEARCH, NOT MINE, BUT SOMEONE ELSE'S, HAS DISCOVERED 
THAT INCREASING RETENTION RATES, YOU KNOW, PEOPLE COMING AND STAYING AT A 
WEBSITE, BY ONLY 5% CAN LEAD TO A 95% RETURN IN REVENUES. 

Leo Laporte: WOW. 

Dianne Cyr: SO THIS IS HUGE. 

Leo Laporte: YEAH. 

Dianne Cyr: AND -- 

Leo Laporte: WE SPEND A LOT OF ENERGY GETTING PEOPLE TO COME TO OUR WEBSITES. 
THAT'S A VERY PRIME FOCUS FOR SOMEBODY. IF YOU'VE CHASED THEM AWAY, IF THEY 
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DON'T COME BACK, YOU'VE WASTED ALL THAT ENERGY. 

Dianne Cyr: YEAH. 

Leo Laporte: SO IT REALLY IS IMPORTANT TO KEEP THEM COMING BACK. 

Dianne Cyr: AND ACTUALLY ANOTHER POINT FOR CANADA AND OTHER COUNTRIES, THIS 
IS A REALLY CRITICAL THING AS WE MOVE FORWARD BECAUSE BY 2011, THERE'S GONNA 
BE 1.2 BILLION PEOPLE WITH ONLINE ACCESS, SO JUST THINK OF THAT IN TERMS OF 
ONLINE SHOPPING. 

Leo Laporte: YEAH. 

Dianne Cyr: YOU KNOW, FOR CANADIAN BUSINESS, WHERE THEY GO, AND SOME OF MY
FUTURE RESEARCH WILL BE FOCUSSING ON HOW TO INCREASE WEBSITE SUITABILITY 
FOR THE CHINESE MARKET, AND -- 

Leo Laporte: A VERY BIG MARKET. 

Dianne Cyr: IT'S HUGE! 

Leo Laporte: A VERY BIG MARKET. YOU DID THIS STUDY NOT WITH COMMERCIAL SITES 
BUT WITH MUNICIPAL WEBSITES. 

Dianne Cyr: WELL, I'VE DONE A COUPLE OF STUDIES. THE ONE YOU'RE REFERRING TO, 
MUNICIPAL SITES, BECAUSE WE WANTED TO AVOID BRANDING EFFECTS -- 

Leo Laporte: RIGHT. 

Dianne Cyr: WE LOOKED AT 30 WEBSITES IN EACH OF JAPAN, THE U.S., YOUR HOME 
COUNTRY, AND ALSO GERMANY -- 

Leo Laporte: MM-HMM. 

Dianne Cyr: AND HAD EXPERT RATERS LOOK AT THESE SITES, SO 90 WEBSITES IN TOTAL, 
AND WE LOOKED AT ABOUT 10 DIFFERENT THINGS AND, IN FACT, FOUND HIGHLY 
SIGNIFICANT DIFFERENCES BETWEEN EACH OF THE 10 DIFFERENT AREAS. [Pop captions up] 

Dianne Cyr: SO THAT'S LIKE COLOUR, LANGUAGE, IMAGES, ICONS, ALL THE KINDS OF 
THINGS THAT YOU SEE ON A WEBSITE WERE SIGNIFICANTLY DIFFERENT BETWEEN THE 
COUNTRIES, AND YET WHAT'S KIND OF INTERESTING IS THAT SOME COMPANIES ARE 
RIGHT ONTO THIS, BUT MANY ARE NOT IN TERMS OF THINKING ABOUT "HOW DO I 
SENSITIZE MY WEBSITE SO THAT I AM GOING TO REALLY BE IN SYNC WITH THE USER 
AND THE VIEWER WHO SEES IT." AND, OF COURSE, AGAIN COMING BACK TO THIS, YOU 
KNOW, IMPROVING YOUR BOTTOM LINE, THAT'S REALLY CRITICAL. [Pop captions down] 

Leo Laporte: CAN YOU MAKE A SITE, THOUGH, THAT'S GLOBALLY ACCEPTABLE, THAT 
APPEALS TO EVERYBODY? 
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Dianne Cyr: WELL, SOME SITES ARE THAT WAY. IF YOU LOOK AT GOOGLE, FOR EXAMPLE, 
BECAUSE ALMOST EVERYBODY KNOWS THE GOOGLE SITE -- 

Leo Laporte: IT'S CULTURALLY NEUTRAL, ISN'T IT? 

Dianne Cyr: IT'S VERY CULTURALLY NEUTRAL BECAUSE VERY FEW DIFFERENCES. YOU 
CAN GO -- THE LANGUAGE WILL CHANGE. 

Leo Laporte: BUT THAT'S EASY FOR THEM. THERE'S NOTHING ON THE GOOGLE SITE. 
HARDER IF YOU'RE amazon.ca. 

Dianne Cyr: YEAH. 

Leo Laporte: YOU HAVE TO PUT STUFF UP THERE, RIGHT? 

Dianne Cyr: THAT'S TRUE. 

Leo Laporte: CAN YOU GIVE US SOME TIPS ABOUT WHAT WE SHOULD KEEP IN MIND? I 
FIND THIS FASCINATING BECAUSE I'VE SEEN A LOT OF USABILITY STUDIES, I'VE 
INTERVIEWED A LOT OF USABILITY EXPERTS, AND NOBODY'S EVER TALKED ABOUT THE 
CULTURAL ISSUES IN USABILITY. [Pop captions up] 

Dianne Cyr: OKAY, WELL, ONE OF THE THINGS THAT REALLY JUMPS OUT IF YOU LOOK AT 
A WEBSITE IS COLOUR, AND IN FACT IN ONE OF THE STUDIES TO WHICH YOU ARE 
REFERRING, IN FACT, WE FOUND THAT FOR THE JAPANESE, THEY USED RED TWICE AS 
MUCH AS THE U.S. OR THE GERMAN USERS BECAUSE RED IS A GOOD LUCK COLOUR IN 
SOME OF THE COUNTRIES LIKE CHINA AS WELL -- [Pop captions down] 

Leo Laporte: YEAH. 

Dianne Cyr: WHEREAS IN GERMANY AND CANADA, TOO, AS A MATTER OF FACT, YOU'LL 
SEE A LOT MORE BLUE BEING USED. 

Leo Laporte: COOLER COLOURS. 

Dianne Cyr: COOLER COLOURS. AND, IN FACT, THIS ISN'T MY RESEARCH, BUT IN ANOTHER 
STUDY WHICH IS JUST ON COLOUR -- 

Leo Laporte: MM-HMM. 

Dianne Cyr: SO THIS ISN'T NECESSARILY THE CULTURAL ANGLE. BLUE INSTILLS TRUST, 
AND IT'S NO -- 

Leo Laporte: BANKS USE BLUE. 

Dianne Cyr: SURPRISE. 

Leo Laporte: YOU'RE RIGHT! I SEE THAT! 
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Dianne Cyr: THAT'S RIGHT. BANKS USE BLUE BECAUSE THEY'RE DOING THIS KIND OF 
CORPORATE -- 

Leo Laporte: RIGHT! 

Dianne Cyr: IMAGE. YOU KNOW, NOT THAT THEY WANT TO BE COOL CUSTOMERS -- 

Leo Laporte: RED IS HIPPER AND HOTTER. 

Dianne Cyr: YEAH. 

Leo Laporte: IT MIGHT BE OKAY FOR A FASHION SITE BUT NEVER FOR A BANK SITE. I 
WOULDN'T TRUST A BANK THAT HAD A RED SITE. 

Dianne Cyr: BUT ACTUALLY THE CULTURAL NUANCES THAT IF YOU THINK ABOUT IT, IN 
CANADA VERSUS, YOU KNOW, SAY, CHINA -- 

Leo Laporte: RIGHT. 

Dianne Cyr: RED DOESN'T SIGNAL GOOD LUCK OR HAPPINESS. IT SIGNALS DANGER. 

Leo Laporte: DANGER, WARNING. 

Dianne Cyr: SO QUITE A DIFFERENT ANGLE ON THIS. AND SO WE FOUND, YOU KNOW, 
THESE COLOUR DIFFERENCES AND SO ON, AND IT'S ALSO SUPPORTED BY OTHER
LITERATURE, AND SO, YOU KNOW, ONE TIP FOR MAKING YOUR WEBSITE CULTURALLY 
SENSITIVE IS TO THINK ABOUT THE COLOURS THAT APPEAL TO THE USER AND THEN TO 
PUT THOSE ON THE SITE. 

Leo Laporte: HAVE YOU QUANTIFIED THIS? IS THERE A LIST SOMEWHERE THAT I COULD 
SAY, "OH, I WANT TO BE BIG IN GERMANY, JAPAN AND CANADA -- WHAT COLOURS 
SHOULD I USE?" HAS ANYBODY DONE THAT? 

Dianne Cyr: AS A MATTER OF FACT, I HAVE. IN TERMS OF THIS ONE STUDY, WHERE WE 
HAD THESE EXPERT RATERS, WE LOOKED AT THE COLOURS ON EACH SITE -- 

Leo Laporte: YEAH. 

Dianne Cyr: AND THAT'S IN A PAPER, AND -- 

Leo Laporte: THAT'S FASCINATING. 

Dianne Cyr: A LITTLE PLUG FOR MY WORK. 

Leo Laporte: PLEASE! 

Dianne Cyr: WE'VE GOT A COUPLE OF WEBSITES THAT ARE UP. ONE IS MY OWN NAME, SO 
SHOULD I -- 
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Leo Laporte: SO THAT WOULD BE DIANNE, TWO N'S, E... 

Dianne Cyr: DO YOU WANT ME TO CLICK -- 

Leo Laporte: YEAH, SHOW IT! LET'S SEE IT! 

Dianne Cyr: I'M KIND OF ON A DIFFERENT -- 

Leo Laporte: D-I-A-N-N-E.C-Y-R.com? 

Dianne Cyr: THAT'S RIGHT. 

Leo Laporte: OKAY. 

Dianne Cyr: SO THERE YOU GO! I HAVE A WEBSITE. AND FOR USERS WHO ARE REALLY 
INTO THIS AND INTERESTED OR ARE USABILITY EXPERTS OR MARKETERS, YOU CAN GO 
THROUGH THE SITE. AND, IN FACT, IF YOU LOOK UNDER THE PUBLICATION LIST, I'VE
ALSO -- 

Leo Laporte: AND YOU USED RED, BY THE WAY, DIANNE, I NOTICED. 

Dianne Cyr: I DID! YOU KNOW WHY? [Pop captions up] 

Dianne Cyr: BECAUSE I LOVE RED AND BLACK. 

Leo Laporte: (Laughing) I DO TOO! WHAT AM I WEARING? RED AND BLACK. 

Dianne Cyr: SO THERE YOU GO. 

Leo Laporte: BUT IT'S INTERESTING. SO IN THIS CASE, IT DOESN'T LOOK DANGEROUS. IT 
ACTUALLY LOOKS KIND OF ARTISTIC AND BEAUTIFUL, SO IT'S ALSO HOW IT'S DELIVERED. 

Dianne Cyr: WELL, ON THE SIDE, I'M AN ART COLLECTOR, AND A LOT OF MY ART, 
INTERESTINGLY ENOUGH, HAS RED AND BLACK IN IT, ALONG WITH WHITE, SO THIS IS MY
THEME. [Pop captions down] 

Leo Laporte: SO WE ONLY HAVE A LITTLE BIT MORE TIME, BUT A COUPLE MORE THINGS 
TO PAY ATTENTION TO. COLOUR OBVIOUSLY. 

Dianne Cyr: OKAY. WELL, LANGUAGE OBVIOUSLY IS ONE OF THE KEY OBVIOUS THINGS 
THAT NEEDS TO BE CONSIDERED. AND, YEAH, IN ANOTHER STUDY THAT WE DID, WE 
LOOKED AT LANGUAGE ACROSS CULTURES AND, IN FACT, THIS WAS THE MUNICIPAL 
WEBSITE, THAT MANY COUNTRIES OR WEBSITES DON'T CHANGE THE LANGUAGE AT ALL. 

Leo Laporte: RIGHT. 

Dianne Cyr: AND, IN FACT, THE JAPANESE WEBSITE HAD ENGLISH, WHICH IS PROBABLY 
TO BE EXPECTED. 
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Leo Laporte: YES. 

Dianne Cyr: ON 27 OUT OF 30 WEBSITES THAT WE LOOKED AT, THE JAPANESE HAD 
ENGLISH. 

Leo Laporte: THEY WERE AWARE. 

Dianne Cyr: COMPARED TO THE GERMANS, WHO HAD 19 OUT OF 30. 

Leo Laporte: OKAY. 

Dianne Cyr: SO THEY'RE KIND OF MID-RANGE. THEY'RE DOING QUITE WELL. THE U.S., 
THREE. 

Leo Laporte: SEE, I'M SURPRISED ANY. 

Dianne Cyr: 3 OUT OF 30. 

Leo Laporte: I'M SURPRISED ANY. 

Dianne Cyr: AND SO, YOU KNOW, AND WHAT IS SURPRISING ABOUT THAT IS THAT THERE 
IS THIS HUGE CULTURAL MIX EVEN WITHIN -- 

Leo Laporte: OF COURSE! 

Dianne Cyr: THE UNITED STATES. 

Leo Laporte: OF COURSE! SO WOULD YOU SUGGEST PUTTING LITTLE FLAGS UP OR JUST
OFFERING ADDITIONAL CHOICES, LANGUAGE CHOICES? 

Dianne Cyr: YEAH. 

Leo Laporte: IS THAT SUFFICIENT? 

Dianne Cyr: WELL, THAT'S RIGHT. AND IF YOU GO TO A WEBSITE, OFTEN YOU'LL SEE IT 
COULD BE THE TOP LEFT OR TOP RIGHT. 

Leo Laporte: RIGHT, A LITTLE FLAG, OR IT'LL SAY "ENGLISH." 

Dianne Cyr: A FLAG OR IT'LL HAVE -- 

Leo Laporte: IN THE LANGUAGE, YEAH. 

Dianne Cyr: THE LANGUAGE PUT IN THERE AND ABSOLUTELY KEY. IMAGES IS ANOTHER 
THING THAT SORT OF THE USE OF A FLAG OR SOMETHING LIKE THE OLYMPIC LOGO, ALL 
OF THESE ARE ICONS OR IMAGES THAT HAVE MEANING. 

Leo Laporte: MM-HMM. 
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Dianne Cyr: IF YOU ARE SELLING SHOES, FOR EXAMPLE, SOMETHING THAT'S NOT 
ACCEPTABLE IN THE MIDDLE EAST IS TO SEE THE SOLES OR PERHAPS PART OF THE LEG. 

Leo Laporte: YOU'VE GOTTA BE AWARE OF THAT. 

Dianne Cyr: SO IF YOU'RE, YOU KNOW, SELLING SHOES ON THE INTERNET, THAT WOULD 
BE A HUGE FAUX PAS TO DO THAT. 

Leo Laporte: INTERESTING. THERE'S SO MUCH, IT SEEMS LIKE A MINEFIELD, BUT YOU CAN 
GO TO DIANNE'S SITE AND FIND OUT MORE, DIANNE CYR -- 

Dianne Cyr: PDF FILES. 

Leo Laporte: DOT COM. AND YOU'VE GOT A LOT OF PDF'S OF THE REPORTS AND ALL THAT. 

Dianne Cyr: WE DO, SO THE RESEARCH REPORTS ARE ON THE SITE! 

Leo Laporte: DIANNE, IT'S BEEN GREAT TO TALK TO YOU! YOU'VE OPENED MY EYES. I'VE 
GOTTA GO OUT AND GET A TRANSLATION QUICK OF MY SITE! 

Dianne Cyr: WELL, THERE'S A LOT TO LEARN. 

Leo Laporte: (Laughing) THERE REALLY IS, AND I FEEL LIKE SUCH A CULTURAL BUMPKIN. 
MORE ON OUR WEBSITE -- I'M SORRY, ENGLISH ONLY -- labwithleo.com. BUT THERE IS A LOT 
THERE, AND WE WILL LINK BACK TO YOUR SITE SO WE CAN LEARN MORE. THANK YOU, 
DR. CYR. 

Dianne Cyr: THANKS, LEO. 

Leo Laporte: REALLY GOOD TO TALK TO YOU. MORE OF YOUR CALLS COMING UP. [Pop
captions up] 

Leo Laporte: THE LAB CONTINUES RIGHT AFTER THIS. (Funky techno music) 

FIVE, FOUR, THREE TO COMMERCIALS, TWO, ONE... [MUSIC] [Pop captions down] 
COMMERCIAL (Theme music playing) 

Kate Abraham: HEY, THERE. WELCOME BACK TO THE LAB WITH LEO. I'M KATE ABRAHAM, 
AND NOW IT'S TIME FOR OUR FINAL FACEBOOK APPLICATION, AND WE'RE GOING TO BE 
TALKING ABOUT... CHECKLISTS. NOW, I'M ONE OF THOSE PEOPLE, WHENEVER I TRAVEL, I 
ALWAYS FORGET SOMETHING CRUCIAL, A TOOTHBRUSH, FINGERS CROSSED, NOT A 
PASSPORT. BUT THIS IS A GREAT APP TO ADD TO YOUR FACEBOOK ACCOUNT. SO WHAT 
YOU CAN DO IS LITERALLY CHECK THINGS OFF AS YOU'RE PACKING. FANTASTIC! 

Leo Laporte: I NEED THIS BECAUSE I ALWAYS FORGET STUFF. 

Kate Abraham: HONESTLY, I'M SUCH A LIKE SIEVE-HEAD FOR THIS KIND OF STUFF. IT'S A 
NIGHTMARE. 
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Leo Laporte: YEAH. [Pop captions up] 

Kate Abraham: BUT THIS IS FROM S.T.A. TRAVEL, WHICH IS A U.K. TRAVEL SITE, AND 
WHAT IT IS IS IT'S CALLED "MY TRAVEL CHECKLIST," AND THE COOL THING IS THAT 
OBVIOUSLY YOU CAN ADD YOUR OWN ITEMS. 

Leo Laporte: OKAY. 

Kate Abraham: SO FOR ME, P.R. CARD BECAUSE I CAN'T GET BACK INTO CANADA 
WITHOUT IT. 

Leo Laporte: YEAH. 

Kate Abraham: AND THEN I CAN ACTUALLY TICK THEM OFF AS I ACTUALLY PACK THEM 
IN, WHICH IS GREAT. BUT THEY ALSO HAVE A SELECTION LIST. SO IF I'M GOING
BACKPACKING, WHICH WOULD NEVER HAPPEN -- [Pop captions down] 

Leo Laporte: (Laughing) 

Kate Abraham: CAMPING, TRIED IT ONCE, DIDN'T LIKE IT. SO, OKAY, SO CAMERA, FOR 
INSTANCE, YOU CAN JUST CLICK ON THAT, AND YOU CAN ADD IT TO YOUR LIST. 

Leo Laporte: OH, NEAT. 

Kate Abraham: AND THAT'S KIND OF COOL. AND THE GREAT THING IS AS WELL IS THAT 
YOU CAN -- IF YOU'RE GOING SOMEWHERE SPECIFIC, YOU CAN ADD THE PHOTO SO YOU
CAN LOOK FORWARD TO IT AS YOU'RE PACKING. 

Leo Laporte: NOW, I'D LIKE TO ASK YOU A QUESTION. 

Kate Abraham: GO. 

Leo Laporte: THIS IS A FACEBOOK APP. 

Kate Abraham: YES. 

Leo Laporte: WHY WOULD YOU WANT TO HAVE THIS IN PUBLIC ON YOUR FACEBOOK 
PAGE? WOULDN'T YOU JUST, I MEAN, YOU KNOW, PUT IT SOMEWHERE ELSE? A LOT OF 
FACEBOOK APPS, I THINK -- I DON'T GET WHY THIS IS ON A SOCIAL NETWORK. 

Kate Abraham: IT'S KIND OF EXHIBITIONIST IN A WAY. I MEAN OBVIOUSLY THIS IS HERE 
FROM THE POINT OF VIEW OF ADVERTISING FOR S.T.A. TRAVEL -- 

Leo Laporte: YEAH. 

Kate Abraham: IF YOU CLICK ON THE ICON UP HERE, WHICH IS A -- 

Leo Laporte: MAYBE PEOPLE COULD MAKE SUGGESTIONS FOR THINGS -- 
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Kate Abraham: WHICH IS "CHEAP DEAL FINDER," SO IT'S THE SAME COMPANY. 

Leo Laporte: THERE YOU GO, THERE YOU GO. 

Kate Abraham: I MEAN OBVIOUSLY YOU KIND OF, YOU WOULDN'T WANT TO WRITE 
ANYTHING TOO PERSONAL ON THERE, WOULD YOU? 

Leo Laporte: RIGHT, YEAH. 

Kate Abraham: YOU KNOW, THAT COULD BE A LITTLE BIT RISQUE. 

Leo Laporte: YEAH, MM-HMM. 

Kate Abraham: BUT THAT'S FOR A LATER SHOW. 

Leo Laporte: "DON'T FORGET YOUR DEPENDS!" 

Kate Abraham: (Laughing) 

Leo Laporte: ALL RIGHT. [Pop captions up] 

Kate Abraham: BUT, YES, FOR MORE APPLICATIONS, GO TO facebook.com... (Mouthing word) 
apps. (Chuckles) (Whispering) FORWARD SLASH. THAT'S THE RIGHT WAY AS WELL, ISN'T IT?
THAT'S NOT BAD. (Chuckling) 

Leo Laporte: FROM THEIR POINT OF VIEW, IT'S THE RIGHT WAY. 

Kate Abraham: SEE? LIKE THAT. [Pop captions down] 

Kate Abraham: WORKING THE OLD MUSCLES OUT BY DOING THAT, AREN'T WE? 

Leo Laporte: THIS IS GOOD, THIS IS GOOD! 

Kate Abraham: (Laughing) 

Leo Laporte: LET'S GET ANOTHER CALLER BEFORE WE SLASH AND HEW OUR WAY INTO 
TV HISTORY. 

Kate Abraham: LAST CALLER OF THE DAY IS ELIE FROM MONTREAL IN QUEBEC. 

Leo Laporte: OH, WONDERFUL! [Pop captions up] 

Leo Laporte: HELLO, ELIE! 

Elie: HELLO, LEO! 

Leo Laporte: HOW ARE YOU TODAY? 

Elie: I'M GREAT. HOW ARE YOU? 
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Leo Laporte: VERY WELL. WHAT CAN I DO FOR YOU? 

Elie: WELL, I JUST BOUGHT A NEW APPLE MACBOOK PRO. 

Leo Laporte: CONGRATULATIONS. 

Elie: IT'S A BEAUTIFUL MACHINE. 

Leo Laporte: ISN'T IT ELEGANT? [Pop captions down] 

Elie: YEAH, IT'S PERFECT. IT'S JUST PERFECT. 

Leo Laporte: YES. HOWEVER... I'M WAITING FOR THE "HOWEVER." 

Elie: HOWEVER... 

Leo Laporte: IS THERE A "HOWEVER?" 

Elie: WELL, YES, THERE IS. 

Leo Laporte: I KNEW THERE WOULD BE! 

Elie: I'M A UNIVERSITY STUDENT. 

Leo Laporte: SAY AGAIN? 

Elie: I'M A UNIVERSITY STUDENT. 

Leo Laporte: OKAY. 

Elie: AND MY MAIN USE FOR THE LAPTOP IS AT THE UNIVERSITY. 

Leo Laporte: YES. 

Elie: AND BACK AT OUR CAMPUS, WE'VE BEEN HAVING SOME SECURITY PROBLEMS, AND 
SOME PEOPLE HAVE BEEN MISSING THEIR LAPTOPS. 

Leo Laporte: AH... 

Elie: AND -- 

Leo Laporte: THAT'S A SCARY THOUGHT. YOU HAVE THIS NEW BEAUTIFUL LAPTOP, AND 
YOU DON'T WANT SOMEBODY TO STEAL IT, DO YOU? 

Elie: NO, I DON'T. 

Leo Laporte: NO. 
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Elie: AND I'VE BEEN DOING MY RESEARCH ON THE INTERNET FOR -- 

Leo Laporte: YES. 

Elie: FOR WAYS TO PROTECT THAT. 

Leo Laporte: OKAY. [Pop captions up] 

Elie: AND I FOUND A PROGRAM CALLED "LOJACK" -- 

Leo Laporte: YES. 

Elie: THAT HELPS TRACK THE COMPUTER. 

Leo Laporte: YES! 

Elie: BUT THE THING IS IF SOMEBODY STEALS THE COMPUTER AND JUST DECIDES THAT 
HE WANTS TO SECURE OR ERASE THE HARD DISK -- 

Leo Laporte: HE JUST TAKES IT RIGHT OUT. 

Elie: YEAH. 

Leo Laporte: YEAH. 

Elie: AT THAT POINT, IT'S USELESS. SO WHAT I'M WONDERING IS IF THERE'S SOMETHING, 
THE EQUIVALENT OF LOJACK, THAT WOULD BE MORE LIKE HARDWARE-BASED. [Pop
captions down] 

Leo Laporte: THAT WOULDN'T BE -- YOU COULDN'T JUST TAKE THE HARD DRIVE OUT AND
DO IT. WELL, FIRST OF ALL, FOR THE MAC, THERE'S A PROGRAM I PREFER TO LOJACK 
CALLED "UNDERCOVER," AND THIS IS FROM ORBICULE, AND IT'S THE SAME IDEA. [Pop
captions up] 

Leo Laporte: IT'S A LITTLE MORE MAC-SPECIFIC, AND IT DOES SOME REALLY COOL 
THINGS. FOR INSTANCE, SINCE ALL OF THESE MACS HAVE AN iSIGHT CAMERA, IT 
AUTOMATICALLY TRANSMITS PICTURES OF THE THIEF EVERY SIX MINUTES. [Pop captions
down] 

Leo Laporte: (Laughing mischievously) IT ALSO WILL SIMULATE HARDWARE FAILURE BY 
GRADUALLY MAKING THE SCREEN DARKER UNTIL IT BECOMES UNUSABLE. (Laughing) 

Elie: OKAY. 

Leo Laporte: CAUSING THE THIEF TO SAY, "I'VE GOT A BAD MAC HERE." NOW, I DO 
BELIEVE THAT EVEN IF THEY TAKE THE HARD DRIVE OUT, SOME OF THIS SURVIVES, 
SOME OF THIS CAPABILITY SURVIVES. BUT REMEMBER IF THEY TAKE THE HARD DRIVE 
OUT, IT'S NOT REALLY ANY LONGER A USABLE COMPUTER, SO I THINK FOR THE MOST 
PART, THEY'RE GONNA LEAVE THAT STUFF IN. NOW HERE'S THE QUESTION: "WHAT IF THE 
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THIEF REFORMATS MY HARD DRIVE?" 

Elie: MM-HMM. 

Leo Laporte: AND IN THIS CASE, THEY SAY YOU SHOULD TURN ON THE FIRMWARE 
PASSWORD TO PREVENT THAT, AND THAT WAY THEY CAN'T FORMAT IT. SO REALLY THE 
ONLY WAY TO RESPOND TO THIS UNDERCOVER -- THIS IS THE FIRMWARE PASSWORD
SOFTWARE FROM MACINTOSH. THEY CALL IT "OPEN FIRMWARE." THE ONLY WAY TO 
PREVENT THIS WOULD BE, AS YOU SAY, TO REMOVE THE HARD DRIVE, BUT AT THAT 
POINT, THEY'VE GOT A NON-FUNCTIONING COMPUTER. I GUESS THEY COULD PUT A 
DIFFERENT HARD DRIVE IN IT. THERE ARE PHYSICAL LOCKS AND KEYS. YOU KNOW, ALL 
LAPTOP COMPUTERS, INCLUDING THE MAC, COME WITH THESE LITTLE WHAT THEY CALL 
KENSINGTON PORTS HERE THAT YOU CAN ATTACH A LOCK AND KEY INTO, AND WE'VE 
SEEN A COUPLE THAT HAVE SOME VERY INTERESTING FEATURES. IN FACT, (Unclear) WAS 
HERE, I MEAN AKASH WAS HERE JUST A LITTLE WHILE AGO AND SHOWED US -- WHAT
WAS THE NAME OF THAT ONE, SEAN, THAT HAD THE ALARM THAT WENT OFF? 

Sean Carruthers: DEFCON 1. 

Leo Laporte: DEFCON 1. SO A LITTLE CABLE THAT GOES IN THERE, AND IF SOMEBODY 
TRIES TO CLIP THE CABLE, A 90-DECIBEL ALARM GOES OFF, AND I THINK THAT'S 
ANOTHER GOOD CHOICE, DEFCON 1. SO THAT'S A HARDWARE LOCK. I THINK BETWEEN 
THE TWO OF THEM, YOU'RE GONNA BE PRETTY WELL PROTECTED, UNDERCOVER AND 
THEN DEFCON 1. AND WHO MAKES THE DEFCON 1? IS IT TARGUS? TARGUS MAKES IT. SO 
IF YOU GO TO targus.ca, YOU CAN GET THIS -- HERE'S A PICTURE OF THE DEFCON 1. IT'S
KIND OF COOL. IT WORKED PRETTY WELL. THIS CABLE GOES THROUGH HERE, GOES
THROUGH INTO THE LAPTOP. YOU SET THE COMBINATION NUMBERS THERE. [Pop captions
up] 

Leo Laporte: IF THEY TRY TO CLIP THE CABLE OR EVEN TAKE THE BATTERY OUT OF THE 
DEVICE, AN ALARM WILL SOUND. SO I THINK IF YOU HAD THAT AND UNDERCOVER, 
YOU'D BE PRETTY SAFE. LOOK, YOU CAN'T BE PERFECTLY SAFE. SOMEBODY COULD TAKE 
THE COMPUTER AND, YOU KNOW, COVER UP THE CAMERA. [Pop captions down] 

Leo Laporte: THEY DON'T KNOW YOU HAVE UNDERCOVER ON THERE, BUT THEY COULD 
COVER UP THE CAMERA. THEY COULD TAKE OUT THE HARD DRIVE. THEY COULD SELL 
OFF THE PIECES. I DON'T KNOW HOW YOU'D STOP THAT, BUT I THINK DOING THOSE TWO
THINGS ARE GONNA BE PRETTY GOOD. ORBICULE MAKES UNDERCOVER, 
O-R-B-I-C-U-L-E.com, AND TARGUS OFFERS THE DEFCON 1. I THINK THOSE ARE TWO VERY 
GOOD THINGS FOR SOMEBODY WHO HAS A LAPTOP, ESPECIALLY AT UNIVERSITY. (Funky 
techno music) 

Leo Laporte: THOSE THINGS ARE REALLY -- THEY'RE WORSE THAN 10-SPEED BIKES FOR
GETTING STOLEN THESE DAYS. HEY, THANKS FOR THE CALL. I REALLY APPRECIATE IT.
[Pop captions up] 

Leo Laporte: WE ARE GOING TO TAKE A LOOK AT SETTING UP A SERVER AT HOME WHEN 
WE CONTINUE. JOSHUA PAUL WILL JOIN US IN JUST A LITTLE BIT. BUT BEFORE WE GO,
LET'S GET ONE MORE QUICK QUIZ QUESTION OF THE DAY, ONE MORE CHANCE TO 



30 of 38

ANSWER THIS ONE. [MUSIC] WHAT IS THE CODE NAME FOR INTEL'S FIRST 45 NANOMETRE
PROCESSOR? WAS IT THE MEROM, WAS IT THE PENRYN, WAS IT THE NEHELEM, OR WAS IT 
THE ABRAHAM? WAS THAT YOUR SEAN SHINY FOR THE DAY? WAS THAT -- 

Sean Carruthers: YEAH. 

Leo Laporte: OH, I'M SORRY WE DIDN'T GET TO THAT. WE'LL DO IT MAYBE A LITTLE BIT 
LATER. GO TO THE WEBSITE, GIVE IT A GUESS, AND WE'LL TALK ABOUT IT WHEN THE LAB 
CONTINUES. I HAVE MINE WITH A "TWiT" LOGO. [MUSIC] [Pop captions down] COMMERCIAL
[Pop captions up] (Dramatic techno music) 

Leo Laporte: WELCOME BACK TO THE LAB. WHAT'S THE CODE NAME FOR INTEL'S FIRST 45 
NANOMETRE PROCESSOR? I THINK IT'S NEHELEM. [MUSIC] BUT I'D BE WRONG. IT'S
PENRYN. OKAY, WHO KNOWS? [Pop captions down] 

Leo Laporte: THESE ALL COME FROM THE FAB IN ISRAEL, WHERE THEY REALLY -- IT'S NOT
A FAB. IT'S ACTUALLY CHIP DESIGN PEOPLE, AND THE FABS ARE ELSEWHERE. BUT 
THEY'RE REALLY DOING SOME AMAZING STUFF FOR INTEL. 45 NANOMETRES IS 
45-BILLIONTHS OF A METRE. THAT'S LIKE HALF A HUMAN HAIR, A QUARTER OF -- NO,
MUCH LESS THAN THAT, TINY-TINY, TEENSY-WEENSY. ANYWAY, LET'S TALK TO JOSHUA 
PAUL RIGHT NOW. HE'S -- THIS GUY'S BLISSED OUT ON eBAY. HE'S NOT LOOKING FOR
SOCKS. HE'S NOT LOOKING FOR A SWING SET FOR HIS KIDS. NO, HE'S LOOKING FOR 
SERVERS. WE'RE GONNA SET UP A HOME SERVER, AND JOSH IS GONNA SHOW US HOW. HE 
IS WITH neocode.com. JOSH, WHAT'S -- OH, I'M SORRY, neocodesoftware.com. WHAT'S GOIN' ON
HERE? WHY DO YOU KEEP LOOKING AT THESE SERVERS? [Pop captions up] 

Joshua Paul: WELL, ASIDE FROM THE FACT THAT THEY'RE HOT -- 

Leo Laporte: HE LOVES THEM! 

Joshua Paul: AND THEY'RE SEXY -- 

Leo Laporte: HE LOVES THEM! 

Joshua Paul: I DON'T WANT TO LOSE MY DATA. 

Leo Laporte: RIGHT. 

Joshua Paul: I'VE TAKEN PICTURES OF MY KIDS. [Pop captions down] 

Leo Laporte: YEP! 

Joshua Paul: I'VE TAKEN MOVIES OF MY KIDS. 

Leo Laporte: YEP! 

Joshua Paul: I'VE GOT MY TAXES. I'VE GOT MY BUSINESS PLANS. [Pop captions up] 

Joshua Paul: WHATEVER IT IS, I DON'T WANT TO EVER LOSE IT. 
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Leo Laporte: RIGHT. 

Joshua Paul: I WANT TO KEEP IT FOREVER, AND I ESPECIALLY DON'T WANT TO LOSE IT 
BECAUSE A $40 OR A $50 HARD DRIVE DIED -- 

Leo Laporte: RIGHT. 

Joshua Paul: A POWER SUPPLY BLEW, A FAN DIED. 

Leo Laporte: WE TALK ALL THE TIME ABOUT VARIOUS BACKUP STRATEGIES, BURNING IT 
TO A CD OR DVD OR USING AN EXTERNAL DRIVE, BUT IF YOU'VE GOT A LOT OF 
COMPUTERS AND A LOT OF DATA, IT'S EASIER TO HAVE A NETWORK SYSTEM THAT 
AUTOMATICALLY JUST BACKS IT UP TO A SERVER SOMEWHERE IN THE BASEMENT OR 
WHEREVER, RIGHT? [Pop captions down] 

Joshua Paul: ONE POINT OF FAILURE. SO IT'S LIKE IN YOUR HOUSE, YOU MAY HAVE FOUR 
OR FIVE COMPUTERS, ONE FOR EACH FAMILY MEMBER. 

Leo Laporte: RIGHT. 

Joshua Paul: YOU DON'T WANT TO HAVE ALL THOSE BOXES TO BACK UP. 

Leo Laporte: RIGHT. WALK AROUND -- 

Joshua Paul: WALK AROUND. 

Leo Laporte: YEAH. 

Joshua Paul: IF YOU PUT IT ALL ON THE SERVER, YOU'VE GOT ONE SERVER, AND THEY'RE 
CHEAP -- 

Leo Laporte: RIGHT. 

Joshua Paul: AND THEY'RE FANTASTIC, AND THEY DON'T NEED A LOT OF HORSEPOWER. 

Leo Laporte: SHOW US WHERE WE START. 

Joshua Paul: OKAY, WELL, SO I JUST, YOU KNOW, FIVE MINUTES -- 

Leo Laporte: YOU START ON eBAY. [Pop captions up] 

Joshua Paul: I START ON eBAY BECAUSE eBAY, BELIEVE IT OR NOT, I CAN GET THE BEST 
VALUE. THERE ARE WEBSITES OUT THERE THAT ARE GEARED MORE FOR I.T. DIRECTORS. 

Leo Laporte: RIGHT. THESE ARE USED SERVERS, OLD SERVERS. 

Joshua Paul: OFF LEASE. 
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Leo Laporte: OFF LEASE. [Pop captions down] 

Joshua Paul: OFF LEASE. 

Leo Laporte: SO THEY DON'T WANT THEM ANYMORE. 

Joshua Paul: THEY DON'T WANT THEM ANYMORE. COMPANIES WILL LEASE THEM. 

Leo Laporte: WHAT SEARCH TERM DO YOU USE FOR THIS? 

Joshua Paul: SO, YEAH, I'M LOOKING FOR -- MY SEARCH TERM, IT'S KIND OF A LITTLE
TRICKY. I'M LOOKING FOR "HP, DELL, IBM" YOU SEE IN THE LITTLE PARENTHESES? 

Leo Laporte: MM-HMM. 

Joshua Paul: IT'S AN "OR" SEARCH, SO I'M DOING AN "OR." 

Leo Laporte: OKAY. 

Joshua Paul: ANY ONE OF THE BRAND, TIER ONE BRAND -- 

Leo Laporte: OKAY. 

Joshua Paul: AND THEN "SERVER." 

Leo Laporte: OKAY. 

Joshua Paul: AND I'M SEARCHING FOR BOXES THAT ARE BETWEEN 200 AND 600 BUCKS. 

Leo Laporte: YOU DON'T WANT TO SPEND A LOT OF MONEY. 

Joshua Paul: I DON'T WANT TO SPEND A LOT OF MONEY. CHEAP. WELL, THEY'RE BIG, AND 
THEY'RE HEAVY, AND THEY'RE GONNA PROBABLY COST YOU ABOUT 200 BUCKS TO SHIP. 

Leo Laporte: THE SHIPPING ITSELF IS EXPENSIVE, OKAY. 

Joshua Paul: BECAUSE THEY'RE LIKE 120 POUNDS TO 180 POUNDS. 

Leo Laporte: THESE ARE NOT -- THESE DON'T LOOK LIKE COMPUTERS. THEY'RE USUALLY
RACK-MOUNT, RIGHT? 

Joshua Paul: THEY'RE RACK-MOUNT. 

Leo Laporte: LIKE THAT. 

Joshua Paul: YEAH, SO THIS IS, I FOUND -- 

Leo Laporte: FOR A CLOSET. 
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Joshua Paul: FOR A CLOSET, UNDER THE DESK, IN THE GARAGE. 

Leo Laporte: OKAY. THIS IS AN IBM. NOW, THESE THINGS ARE BULLETPROOF, RIGHT? 
THEY'RE JUST ROCK SOLID. 

Joshua Paul: ABSOLUTELY. 

Leo Laporte: AND THEY DON'T NEED TO BE SUPER FAST. 

Joshua Paul: WELL, NOT BAD. LOOK AT THIS. 

Leo Laporte: THIS IS ACTUALLY PRETTY FAST. 

Joshua Paul: YEAH! (Both talking at once) 

Joshua Paul: YEAH, AND ALL IT'S DOING IS SERVING FILES. 

Leo Laporte: RIGHT. 

Joshua Paul: I'M GONNA PUT MY MOVIES, MY PHOTOS, MP3'S. I PUT IT ALL IN A SINGLE 
PLACE. 

Leo Laporte: OKAY, SO YOU BUILD THIS THING. WHAT SOFTWARE, WHAT OPERATING 
SYSTEM, ARE YOU PUTTING ON HERE? 

Joshua Paul: WELL, IT DEPENDS ON, YOU KNOW, WHAT'S GOOD FOR YOU. I MEAN IF YOU 
PREFER, YOU KNOW, WINDOWS, WINDOWS IS EASY FOR YOU TO ADMINISTER, USE 
WINDOWS. 

Leo Laporte: WHAT DO YOU USE? 

Joshua Paul: I WOULD PUT SOMETHING LIKE UBUNTU OR RED HAT, LINUX. 

Leo Laporte: OKAY. 

Joshua Paul: JUST IT'S EASY FOR ME. IBM LOVES RED HAT, RIGHT? 

Leo Laporte: OKAY. 

Joshua Paul: THEY'RE ALL ABOUT LINUX. 

Leo Laporte: RIGHT. 

Joshua Paul: SO THESE BOXES, IBM, HP, DELL, THEY'RE ALL GONNA RUN OUT OF THE BOX. 
THEIR OLDER BOXES, THREE YEARS OLD, YOU'RE NOT GONNA HAVE PROBLEMS WITH 
DRIVERS. 

Leo Laporte: RIGHT. 
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Joshua Paul: THE SOFTWARE'S GONNA LOAD IMMEDIATELY, AND THEY'RE SERVERS. 

Leo Laporte: NOW, WHAT DO I DO TO MAKE IT A SERVER, THOUGH? 

Joshua Paul: WELL, IF YOU'RE USING LIKE UBUNTU OR RED HAT, WHATEVER, WHEN 
YOU'RE DOING THE INSTALL, YOU JUST CHECK OFF THE BOX, WHAT CONFIGURATION DO 
YOU WANT. 

Leo Laporte: OH, THERE'S A SERVER CONFIGURATION. 

Joshua Paul: A SERVER CONFIGURATION. 

Leo Laporte: OKAY. [Pop captions up] 

Joshua Paul: WHEN YOU'RE LOADING RED HAT, IT ASKS YOU, "IS THIS GONNA BE A 
WORKSTATION, OR IS THIS GONNA BE A SERVER?" YOU PICK SERVER, AND YOU SAY, "I 
WANT FILE SERVER, I WANT WEB SERVER." [Pop captions down] 

Leo Laporte: AND THEY HAVE ETHERNET PORTS YOU JUST PLUG IN? 

Joshua Paul: USUALLY THEY HAVE TWO! 

Leo Laporte: OKAY. 

Joshua Paul: SO THIS BOX I'M LOOKING AT HAS THREE. 

Leo Laporte: OKAY. 

Joshua Paul: THREE ETHERNET PORTS. 

Leo Laporte: PLENTY OF ETHERNET PORTS. 

Joshua Paul: YEAH. SO YOU COULD USE THIS AS A FIREWALL FOR YOUR -- YOU'D HAVE AN
INCOMING, A DMZ AND A TOTALLY PRIVATE NETWORK. 

Leo Laporte: OKAY, WOW! 

Joshua Paul: DUAL POWER SUPPLIES, 1.5 GIGS OF RAM, 334 SCUZZY DRIVES. 

Leo Laporte: EXCELLENT! 

Joshua Paul: 300 BUCKS. 

Leo Laporte: SO WE'VE GOT THE HARDWARE. WE'VE PUT THE SOFTWARE IN THERE. WE 
PLUG THEM INTO OUR NETWORK. 

Joshua Paul: YEP. 

Leo Laporte: DO YOU RUN THE BACKUP SOFTWARE OFF THE LINUX BOX, OR YOU RUN IT 
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FROM YOUR LOCAL BOX? HOW DO YOU DO THAT? 

Joshua Paul: SO MOST PEOPLE HAVE THE DVD BURNERS ON THEIR WINDOWS BOXES. 

Leo Laporte: MM-HMM? [Pop captions up] 

Joshua Paul: SO YOU CAN JUST DO THE BACKUP OFF YOUR WINDOWS BOX OVER THE 
NETWORK. 

Leo Laporte: OKAY. 

Joshua Paul: BECAUSE YOU MAY NOT -- LIKE YOU'LL BACK UP YOUR MP3'S ONCE. 

Leo Laporte: RIGHT. 

Joshua Paul: YOU DON'T NEED TO BACK THEM UP ALL THE TIME. [Pop captions down] 

Leo Laporte: YOU DON'T HAVE TO CONSTANTLY DO IT, DO YOU? 

Joshua Paul: YEAH, AND YOUR MOVIES, YOU DON'T HAVE TO DO IT ALL THE TIME. 

Leo Laporte: RIGHT. 

Joshua Paul: YOU'RE JUST GONNA BACK UP THE DIFFERENCES. 

Leo Laporte: THESE COULD EVEN BE MEDIA SERVERS WITH THE RIGHT SOFTWARE. IF YOU
PUT WINDOWS HOME SERVER ON HERE, YOU COULD USE IT AS A MEDIA SERVER, AND 
YOU COULD WATCH MOVIES FROM IT. 

Joshua Paul: FROM IT OR LISTEN TO YOUR MP3'S FROM IT. 

Leo Laporte: PUT YOUR MUSIC ON IT. 

Joshua Paul: EXACTLY. 

Leo Laporte: YOUR PHOTOS. VERY COOL. 

Joshua Paul: KEEP IT IN ONE SPOT. 

Leo Laporte: SO WE'LL PUT THE SPECIAL SECRET SUPER DUPER CODE STRING FOR 
SEARCHING eBAY FOR THIS STUFF -- HE'S SO EXCITED ABOUT IT. IT'S KIND OF CUTE. 

Joshua Paul: THEY'RE SO SEXY! 

Leo Laporte: A LITTLE WEIRD BUT KIND OF CUTE. 

Joshua Paul: YOU CAN PUT SIX DRIVES IN THAT. IF ONE DRIVE FAILS, YOU JUST PULL IT
OUT. 
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Leo Laporte: (Chuckling) SOMETIMES THEY DON'T COME WITH DRIVES, THOUGH, RIGHT? 

Joshua Paul: SOMETIMES THEY DON'T COME WITH DRIVES. 

Leo Laporte: YOU MAY WANT TO REPLACE THE DRIVES ANYWAY, IF THEY'RE OLD DRIVES. 

Joshua Paul: UH, YEAH, BUT TRY TO GET SOMETHING THAT'S ALREADY DONE, THAT'S 
ALREADY WORKING. 

Leo Laporte: RIGHT. 

Joshua Paul: JUST YOU DON'T WANT TO ADD PIECES. A FEW HUNDRED BUCKS. [Pop captions
up] 

Leo Laporte: ALL THE DETAILS ON OUR WEBSITE, labwithleo.com. A FINAL WORD COMIN' 
UP... RIGHT AFTER THIS. THANK YOU, JOSH. (Hands clap) 

Leo Laporte: YEAH, YEAH! (Funky techno music) [Pop captions down] 

Leo Laporte: neocodesoftware.com. [MUSIC] COMMERCIAL (Theme music playing) 

Leo Laporte: WE WERE AFRAID WE WERE OUT OF TIME ON SEAN'S SHINY, BUT WE HAVE A 
LITTLE BIT LEFT, SO THIS IS YOUR GADGET OF THE DAY, BUT IT'S NOT A GADGET; IT'S A 
JACKET. 

Sean Carruthers: IT'S A GADGET HOLDER. 

Leo Laporte: A GADGET HOLDER. 

Sean Carruthers: RIGHT. SO THIS IS THE SCOTTeVEST MICROFLEECE ULTIMATE HOODIE, 
YES. 

Leo Laporte: SO IT DOES HAVE A HOOD. 

Sean Carruthers: IT'S VERY LIGHTWEIGHT. 

Leo Laporte: AND AS WITH ALL THE SCOTTeVEST STUFF, IT HAS A LOT OF POCKETS. 

Sean Carruthers: YEAH, THIS IS EXACTLY WHAT I NEED IN THIS, UNDER THESE LIGHTS. 

Leo Laporte: YEAH, MAYBE THAT'S NOT PROBABLY THE RIGHT -- 

Sean Carruthers: YEAH, SO -- [Pop captions up] 

Kate Abraham: YOUR HAIR'S SO HARD, IT STANDS. 

Leo Laporte: (Laughing) 

Sean Carruthers: YEAH, SO THEY HAVE MADE A WHOLE LINE OF CLOTHING OVER THE 
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YEARS, DESIGNED TO HOLD IN YOUR GADGETS. [Pop captions down] 

Sean Carruthers: THEY'VE HAD iPOD JACKETS BEFORE THAT HAD THE CONTROLS BUILT 
RIGHT IN. 

Leo Laporte: THIS HAS LITTLE TABS FOR YOUR WIRES. 

Sean Carruthers: YEAH. (Both talking at once) 

Leo Laporte: THERE'S A LITTLE POCKET RIGHT HERE FOR YOUR iPOD. 

Sean Carruthers: RIGHT. AND THE THING ABOUT THIS IS THEY'VE GIVEN UP ON THE 
CONTROLS THAT WERE BUILT RIGHT INTO THE ARM. 

Leo Laporte: RIGHT. THAT'S RIDICULOUS. 

Sean Carruthers: IT DOESN'T REALLY WORK. 

Leo Laporte: CAN I SHOW YOU MINE? 

Sean Carruthers: YEAH. SO YOU JUST DO IT RIGHT THROUGH HERE. 

Leo Laporte: MINE'S A LITTLE SPECIAL. I HAVE THE SAME ONE. DID YOU KNOW THAT? 

Kate Abraham: (Laughing) 

Leo Laporte: BUT I HAVE A LOGO ON MINE. 

Sean Carruthers: OH, YOU ONE-UPPED. 

Leo Laporte: MINE HAS THE "TWiT" LOGO ON IT. WE SELL THESE. YOU DIDN'T KNOW THIS, 
BUT WE DO, WE SELL THESE AS "TWiT." [Pop captions up] 

Leo Laporte: I LIKE THEM SO MUCH, I ASKED SCOTT TO MAKE THESE FOR MY PODCAST 
NETWORK, SO THERE YOU GO. I'LL TRADE YOU. 

Sean Carruthers: I WONDER IF THEY'LL DO "LAB RATS" ONES. 

Leo Laporte: (Laughing) THEY PROBABLY WOULD! [Pop captions down] 

Leo Laporte: AREN'T THEY GREAT? HOW MUCH ARE -- THEY'RE A LITTLE EXPENSIVE. 

Sean Carruthers: YEAH, THEY'RE $99 RETAIL. 

Leo Laporte: OOH! 

Sean Carruthers: THEY WERE $69 LAST TIME I LOOKED ON THE SITE, SO, YEAH, YOU CAN 
GET THEM CHEAPER. 
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Leo Laporte: YEAH. 

Sean Carruthers: A BUNCH OF POCKETS, HIDDEN ONES INSIDE, KEY FOBS. 

Leo Laporte: YOU KNOW, IT'S FUNNY. THE REASON I HAVE THIS IS I WORE IT HERE. 

Kate Abraham: MM-HMM. [Pop captions up] 

Leo Laporte: IT'S GREAT FOR GOING THROUGH AIRPORT SECURITY BECAUSE YOU HAVE 
ALL YOUR GADGETS, AND YOU JUST TAKE IT OFF, THEY X-RAY THAT, AND YOU'RE HOME 
"SCOTT-FREE," SO TO SPEAK. 

Sean Carruthers: (Groaning) 

Leo Laporte: scottevest.com. 

Sean Carruthers: THAT'S TERRIBLE. 

Leo Laporte: HEY, WE'RE OUT OF TIME. WE'RE SO GLAD YOU WERE HERE. I REALLY 
APPRECIATE IT. MAKE SURE YOU COME BACK SOON. TELL YOUR FRIENDS. AND IF YOU'D 
LIKE TO BE ON THE SHOW, WE CAN'T ANSWER QUESTIONS INDIVIDUALLY, BUT WE DO 
READ THEM ALL, AND WE PICK THE BEST ONES, KATE DOES, AND SHE'LL PUT THEM ON 
THE SHOW. GO TO labwithleo.com. [Pop captions down] 

Leo Laporte: ALL RIGHT, WE'RE GONNA TAKE OUR HOODIES AND GET OUT OF HERE. WE'LL 
SEE YOU NEXT TIME ON THE LAB. TAKE CARE. BYE-BYE. 

Kate Abraham: SEE YA. (Greedy theme plays, coins clinking) [Pop captions up] CLOSED
CAPTIONING PERFORMED BY: BROADCAST CAPTIONING & CONSULTING SERVICES INC.
WWW.closedcaptioning.com [Pop captions down]


